LENTIER SOLS 


The International Shoe and Leather Weelhly 


For Rich Browns om Chrome Leathers... 
Cheese Colors that are / lor Leather! 


SELLA FAST BROWN DR EXTRA 
ACID LEATHER DARK BROWN G 
ACID LEATHER DARK BROWN R 


Three homogeneous dyestuffs that meet 
the needs of the leather trade because they 
were made for leather! 


These level-dyeing browns produce a 
remarkable richness of tone on chrome 
tanned grain or suede leathers. They are 
attractive as self-shades and useful as 
shading colors for drum dyeing. They do 
splendidly in aniline finishes. 


Good penetrability gives these quality 
dyestuffs exceptional top-buffing qualities. 








Ask Geigy for samples of these chrome 
leather browns... or for help with any of 
your leather dyeing problems. 





EY GC EIGY COMPANY, Inc. 


Dyestuff Makers Since 1859 89-91 BARCLAY STREET, NEW YORK 8, NEW YORK 








BRANCH OFFICES: Boston ° Charlotte, N.C. * Chicago * Los Angeles * Philadelphia 
Portland, Ore. * Providence °* Toronto 
IN GREAT BRITAIN: The Geigy Co., Ltd., National Buildings, Parsonage, Manchester 








SHE WILL LOOKSMART 
WHEREVER SHE GOES! 


> She probably wouldn’t know, 
but she’s wearing Derma Blue 2B, 


made by Sandoz. 


She probably never heard of stabil- 
ity against changes of pH or of level 
dyeing. But those are two of the quali- 
ties which have made Derma Colors 
a favorite among those who select dye- 
stuffs for the leather goods she buys. 


SANDOZ 


thinks ahead with leather 


Leather goods manufacturers have 
learned that Derma Colors also have 
excellent solubility, that they glaze well, 
and have good covering power. 


Derma Blue 2B is an exclusive crea- 
tion by Sandoz. It is especially suited 
for chrome-tanned leather. It is used 
as a self shade on calf and kid suede, 
andalsoasa shading dye for developed 


black. It is affected very little by 
diazotizing and coupling with MTD, 
and makes a good base for the popu- 
lar Navy shades on grain and suede. 


Sandoz Chemical Works, Inc., 61-63 Van 
Dam Street, New York 13, N. Y. Also Boston, 
Charlotte, Chicago, Paterson, Philadelphia, 
Providence, Los Angeles and Toronto. 





News about B. F. Goodrich Chemical Company saw materials 


How Hycar helps BOTH PRODUCTION 


AND SALE OF SHOES 


More saleable shoes, better production techniques are avail- 
able to manufacturers who use Hycar American rubber in 
the 3 ways mentioned below. 





Qty car-impregnated paper, when used for 
ihsoles and welting, adds advantages: high 
resistance to moisture, chemicals and aging. 
It’s soft, yet extra strong and increases tear 
and wet strength. 


Obycar is an excellent pigment binder in 
making leather finishes. It gives strong adhesion 
to leather and fiber, increases wear. 


© Where soles are bonded to uppers, Hycar- 

based adhesives resist the effects of water, oil, 
gasoline, sand and grit. The adhesives work 
equally well to bond soles made with natural or 
synthetic rubber, cork or plasticized polyvinyl 
chloride to any material commonly used for 
uppers. 
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ERSATILE Hycar has many uses... as a base material 
__ Y¥....as an adhesive ...as a latex for coating or im- 
pregnating ...as a modifier for phenolics... as a plasti- 
. cCizer. Hycar may answer your problems—or help you 
- develop new ideas. Right now demand exceeds supply, Reg U.S. Pat. Of. 
but limited quantities are available for development work. e 

For complete information and technical advice, please Amoucan Rulbbow 
‘write Dept. HI-11, B. F. Goodrich Chemical Company, 

Rose Bidg., Cleveland 15, O. Cable address: Goodchemco. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


GEON polyvinyl! materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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Coming Events 





Oct, 14-18, 1951—Advance Boston Spring 
Shoe Showing, sponsored by New Eng- 
land Shoe and Leather Associction. Hotels 
Statler and Touraine and manufacturers’ 
showrooms. 


Oct. 20, 1951—38th annual banquet of 
New York Shoe Superintendents’ and Fore- 
men’s Association. Hotel St. George, 
Brooklyn, N. Y. 


Oct. 21-24, 1951—Canadian Shoe and 
Leather Convention in Montreal, Quebec, 
Canada. 


Oct. 24, 1951—Fall Meeting of National 
Hide Association. Sovereign Hotel, Chi- 
cago, Ill. 


Oct. 25-26, 1951—Annual Fall Meeting 
ot Tanners’ Council of America. Edgewate: 
Beach Hotel, Chicago, Ill. 


Oct. 29-Nov. 1, 1951 — National Shoe 
: by N 


Nov. 11-14, 1951—Spring Shoe 
sponsored by Southwestern Shoe 
Association. Adolphus, Baker and South- 
land Hotels, Dallas, Tex. 


Nov. 25-29, 1851— Popular Price Shoe 
Show of America for Spring and Summer 
1952. Sponsored by New England Shoe 
and Leather Association and National 
Association of Shoe Chain Stores. Hotels 
New Yorker and McAlpin, New York City. 





Coming... 


a new, completely 


revised 


BLUE Book 


of the 
Shoe and Leather 
Industry 


t 
WATCH 


FOR 
FURTHER DETAILS 
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MADE WITH oO NCO msotes: 


EVER SINCE the twenties, women have been talking about the 
greater comfort and longer wear of their shoes—without knowing 
it’s due in great part to the ONCO insole... foundation of the shoe. 





But shoe manufacturers have depended on ONCO insoles for 
years to give them the very best in shoe-making qualities. Stronger 
internal ply strength... absolute uniformity in thickness and tex- 
ture... longer, more comfortable wear... are but a few properties 
of the ONCo insole. 


A PME NR A i aN 0 ta 5 


Brown Company’s complete control of manufacture from raw 
material to finished product... its quarter century experience in 
making ONCO insoles assure you of continuing satisfaction. 


P.S. To Shoe Manufacturers: ONCO insoles are made to the same exact- 
ing specifications as Brown Company's SOLKA-FLOC used in formulating 
the finest composition soles. For information write Dept. LS-9. 


A PRODUCT OF ie BRO 


ompany 
Berlin, NEW HAMPSHIRE 


GENERAL SALES OFFICES: 150 CAUSEWAY STREET, BOSTON 14, MASS, 


Branch Sales Offices: Portland, Me., New York, Chicago, St. Louis, San Francisco, Montreal 
SOLKA & CELLATE PULPS + SOLKA-FLOC + NIBROC PAPERS « NIBROC TOWELS + NIBROC 
KOWTOWLS + BERMICO SEWER PIPE, CONDUIT & CORES + ONCO INSOLES + CHEMICALS 
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-BVERYTHING BUT THE PLUMBING 


\y 


In Russia, says the U. S. labor union official, everything’s better 


VER since Adam and Eve were 

booted out of the Garden of Eden 
men have been seeking another Para- 
dise in vain. Now, however, Leon 
Straus, a vice-president of the Inter- 
national Fur & Leather Workers 
Union, claims to have discovered it. 
Straus has just returned from! a 
“tour” of Russia, and his glowingly 
lush report on that country leaves no 
doubt that the Adam’s Garden of 
, Eden was a swamp compared with 
conditions in the Soviet today. 

Straus headed an 11-member dele- 
gation of American trade unionists 
which has just returned from a five- 
week tour of Europe, of which three 
weeks were spent in Russia and the 


remainder in France, Italy and Ro« — - 


land. Six of the 11 “delegates” came 
from unions like Straus’, that have 
been kicked out of the CIO for being 
Communist-controlled. Two others 
bear evidence of the red taint, such 
as Miss Lee Candea, recently ousted 
from her post in AFL Hotel Local 
No. 6 for being a Communist party 
member. 

Straus’ drooling praise of the mod- 
ern Paradise known as Russia was 
obviously pre-ordained. He was 
once an open member of the Young 
Communist League, denouncing 
America and praising Russia — 
though he no longer admits his Com- 
' munist tie. Yet it was only last year 
that the U. S. Army took away his 
reserve commission. It was this 
same Straus who acted as grand mar- 
shal heading the delegation of In- 
ternational Fur & Leather Workers 
' Union in this year’s May Day parade 
in New York—wearing his Army 
officer’s uniform, but without insig- 
nia. It was this same Straus who was 
one of the sponsors of the Paul Robe- 
son concert at Peekskill, New York, 
where the red riots occurred. 

And how else, except by virtue of 
such a record, could Straus be “wel- 
comed” to tour the Soviet and Po- 
land, while thousands of ordinary 
American citizens, desiring to make 
similar tours of the red land of milk 
and honey, have their visas rejected? 

Now Straus writes a lengthy “re- 
port” addressed to America’s fur and 
leather workers. Of France, he re- 
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ports that the workers are unable to 
live on their wages, that “employers 
are making exorbitant profits,” that 
the housing conditions are “misera- 
ble.” Of the Marshall Plan, the 
French workers are “all very bitter 
against it.” 

Conditions in Italy, says Straus, 
are “worse” than in France. He 
speaks of meeting with “trade union 
leaders” and names Giuseppe Di Vit- 
torio, secretary-general of the Italian 
Federation of Labor—which just 
happens to be the Communist-run 
union in Italy. He belabors the Mar- 
shall Plan here, too, stating that 
Italian industrialists have “profited 
greatly” at the expense of the workers. 


Stalin “Benevolent” 


Then came Soviet-satellite Poland, 
and the sunshine begins to beam on 
Straus’ report. “There is no unem- 
ployment in Poland. . . . The stand- 
ard of living of the workers is im- 
proving.” And he goes on to de- 
scribe the blessings of these workers 
under Stalin’s beneficent guidance. 

And then Russia. Ah, Russia! 
Here Straus’ literary emotions reach 
high pitch. They saw and spoke “to 
literally thousands of workers” (even 
though not one of the U. S. delega- 
tion members could speak a word of 
Russian.) He states, “We went 
wherever we wished. We were not 
followed or restricted in any way. 
We spoke to whomever we pleased.” 

When Straus was challenged on 
this point, he hedged and added, 
“Well, to our knowledge . . .” And 
how, anyway, ~- would they know 
they were being followed? And 
the four “interpreters” assigned to 
them—they came from the interna- 
tional departments of the Red trade 
unions. How would Straus’ delega- 
tion know if the citizens’ statements 
were being interpreted verbatim? 
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And out of this comes Straus’ report 
that “the workers in the Soviet 
Union make a good living, are well- 
fed, well-clothed and_ well-housed. 
There is no “unemployment”— 
(neither was there in Hitler’s Ger- 
many)—and “their standard of liv- 
ing is going up each year.” 

But the statement of the decade is 
uttered by Straus: “Every factory 
we visited was engaged in peaceful 
production.” When questioned on 
this point, it was learned that Straus 
and his delegation hadn’t even asked 
to visit anything remotely dealing 
with war production—though they 
had visited an airplane engine plant 
in France, where they found the 
workers in a bad way. 

Another highly interesting citation 
by Straus was that Soviet labor has 
“a very powerful union organization 
and strong collective bargaining 
agreements for negotiating wages 
and working conditions.” This is in 
direct contradiction to the recent 
study issued by the U. S. Departmenf 
of Labor concerning Soviet labor 
laws, which reveals that the Russian 
worker and his “union” are com- 
pletely hog-tied and the labor laws 
are a mockery to democratic trade 
unionism. But, according to Straus, 
so wonderful is the Soviet system 
dealing with organized labor that 
the unions don’t even require the 
services of a lawyer. All is worked 
out very happily between the union 
officials and the State. 

We realize what a painful experi- 
ence it must have been for Straus 
and his delegation to leave Paradise 
and return to the oppressive sweat 
and toil of the U. S., the devil’s work- 
shop. But if we are patient and 
trusting like this delegation, perhaps 
we too may one day be “liberated” 
by Stalin from our capitalistic 
shackles. 

Straus, in a weak moment, does 
make one concession. He states that 
Soviet “plumbing facilities are be- 
low our standards.” 

This sheds a clue on Straus’ re- 
port—for by its odor one might 
detect that it was inspired and 
written in a Soviet below-standard 
outhouse. 
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for 
PENETRATING tans or browns 
on chrome-tanned 











} 
bet \ ho 
FAST LIGHT ORANGE 2G 


CALCOCHROME* BROWN RHL EXTRA 
CALCOCHROME BROWN ROC 


To produce rich, soft shades of tan or brown with com- 
plete penetration at a reasonably low pH value, we 
recommend the above combination of Calcocid and 


Calcochrome dyes. 
These colors are used in conjunction with bark retan to 
permit retanning and coloring in one operation. 
The result is a good body of color and an excellent base 
for application of the various aniline shades of tan and 


brown. 
Your Calco representative is a trained and experienced 
leather colorist. He will be happy to demonstrate, in 
your own plant, the superior working properties of these 


dyes and others in the complete Calco line... to 
*Trade-mark 


your profit. 


AMERICAN Cyanamid COMPANY 
CALCO CHEMICAL DIVISION 


DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


New York ¢ Chicago © Boston « Philadelphia * Charlotte « Providence 
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Seems some fashion editors expect college girls to 
return to campus barefooted. Much fanfare, arm-breaking 
issues and resplendent color and prose in nation's leading 
consumer fashion magazines last month heralded what the 
well-dressed student will be wearing. Shoes, as usual, 
proved to be an “also ran." 


Lack of shoe advertising not cause. If editorial space 
and lineage is based on amount of advertising received, 
lack of advertising on part of shoe industry cannot be 
blamed. In every case, amount of shoe advertising war- 
ranted editorial lineage, if this be criterion. Statistical 
reports show that in 1950 shoe industry spent $7,680,000 
in national magazine advertising. August, 1951, expendi- 
ture totals approximately $500,000. 


Here are present facts and figures. August issues of 
Mademoiselle, Harper's Bazaar, Charm, Glamour, Seven- 
teen, and August |5 issue of Vogue totalled 1468 pages, 
of which approximately 1027 pages contained advertising. 
Shoe advertising represented a noticeable 8.08 percent 
of this or 83 pages. These ads mostly full page, many 
in color and several in special positions. 


Yet, of approximately 441 pages editorial matter, only 
2.27 percent or a scant 10 pages deal with shoes. This 
matter, generally not well placed, contains no style com- 
mentary, only pictures or sketches with brief descriptive 
matter. Another 8 pages spotted shoes together with 
wide variety of accessories. 


N. Y. Times, August 5, special supplement, "College 
Fashions," ignores shoes. Shoe ads represent 8.45 percent 
of all advertising in 40-page issue. Shoes get no descriptive 
mention, even when pictured with costumes, only tiny 
credit lines to manufacturers in some cases. Shoes get no 
fashion commentary. One page of editorial matter 
devoted to accessories. This includes pictures and descrip- 
tions of handbags, gloves, belts, scarves, jewelry, even an 
ornamental imitation flower. Again no mention of shoes. 


Newspaper fashion editors registering complaints. 
Claim not receiving ‘enough authentic shoe fashion news. 
Say would use more, but don't get material. Also state 
that when promotional material sent out by manufacturers, 
too much sent at once. If scattered and spaced more 
evenly, little at a time, would be able to plan and use 
layouts and write-ups more frequently. 


Fashion editors, therefore, cannot be biamed for lack 
of editorial lineage. Fault appears to lie with manufac- 
turers’ promotional plans. Manufacturers not considering 
needs and wants of editors. Simply sending materia! when 
inspiration strikes, rather than planning schedule practical 
to editors. 


Fashion magazines also indicate evidence of faulty pro- 
motional tieups to editor's plans. Confusion in minds of 
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shoe stylists and manufacturers probably main reason for 
lack of shoe fashion mention. Promotional material cannot 
be solid and positive if manufacturers themselves do not 
know in which direction they are going. Vagueness auto- 
matically carries through to fashion editors. They, in turn, 
cannot present positive fashion story if entire industry 
disagrees and ideas conflict. 


Shoes do not even enter into "basic wardrobe.” 
Mademoiselle magazine presented three basic wardrobes 
for college—one each for midwestern school, all-girls 
Eastern college, and warm-climate campus. !n each, at 
least one hat. In none, a pair of shoes. Why must co-eds 
consider hat part of basic wardrobe and not at least 
one pair of shoes? Editor, evidently, hasn't been con- 
vinced that shoes play important role fashion-wise. Any- 
thing will do. 


Shoes must be promoted for fashion value as well as 
utility. Only way to keep sales up or to stimulate de 
clining sales is to persuade fashion-conscious American 
woman and girl that she's behind times unless she has 
this season's particular new style. Therefore each season 
should produce its concrete new style. 


But industry must stand together. Only through promo- 
tion of one or two basic new silhouettes or ideas by every- 
one can a positive shoe fashion theme be known and 
recognized by consumer as this season's. Other industries 
have tried combining ideas and found it works. Members 
of particular industry get together, decide what new 
theme will be. All promote same basic details, each 
plugs own brand name. Sales blossom for all. Why not 
shoe industry? 


Important to take into cognizance the general direction 
in which fashion world is moving in selecting styles or 
colors for season. Fashion editors, in general, are writing 
more about tapered line in shoes than any other one 
theme because it follows definite and rapidly gaining 
trend to feminine and elegance in clothing. Can offer 
validity for styling that follows and complements newest 
costume picture. 


Also, oxford grey flannel, for same reason. Most im- 
portant color for fall and winter—oxford or charcoal grey. 
Consumer reads about oxford grey in local and national 
papers, as well as all women's magazines. Knows oxford 
grey is smart. Again, fashion editors can offer valid reason- 
ing for selecting oxford grey as important shoe color, 
and in flannel as new material. 


sess. Me Corson 
Faia 
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Dual Tones 


Dual tones—two shades of one color family 
or a color with white—will be a strong con- 
testant for top honors in the coming Spring 
shoe picture. Present Fall shoe production fig- 
ures of these two-color types have been rela- 
tively high, indicating a growing trend which 
most feel will carry over into Spring with great 
force. Further authenticity is given this shoe 
fashion trend in that dual-toned effects have 
become well established and increasingly 
popular in the general costume picture. 


Up to now dual-toned styling has centered 
on utilizing the contrasting color in collar ef- 
fects and mudguard treatments. However, as 
this color usage gains in popularity, more dar- 
ing ideas are being styled, as is shown in the 
accompanying designs. These designs are 
cleverly adaptable to two-texture combinations 
in one color, also. Two textures, such as suede 
with smooth leather, fabrics with leather, and 
two differently textured fabrics, was a fire- 
cracker under lagging shoe business a short 
time ago and is spreading rapidly in accept- 
ance. 

The outlook for multi-colored shoes is still 
as strong as it has ever been. But, most feel 
that dual-toned effects will sell in addition to 
multi-colors. However, dual tones will cut into 
the all-white or solid-colored shoes business. 
In other words, gay colored shoes are adding 
their share to the kaleidoscopic wardrobes of 
fashion-minded women for Spring and Summer. 


Tanners are perfecting enough leather colors 
to put a spectrum to shame (33 colors are 
shown in the 1952 Spring Color Card for Wom- 
en's Shoes), so that manufacturers now have 
a wider variety of shades and hues from which 
to choose. But, all agree that only a few color 
combinations will be selected for promotion as 
outstanding. 


Suggested tone combinations for the accom- 
panying designs are chalky pink with gay Designs By 
fuchsia, avenue grey with black, and eggshell 
blond with tropic tan, these colors as swatched LORRAINE FAVOR 
to the Color Card. Joseph Farnolare, Inc., Boston 
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Mutual’s Prepared One-Bath 


Chrome Tan 


Sodium Bichromate 


MUTUAL CHEMICAL COMPANY OF AMERICA 
270 Madison Avenue New York 16,N.Y. 
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Ils The Trend Towed 
DECLINING SHOE CONSUMPTION? 


A forceful, challenging article that will stir the brain cells of 
every shoe manufacturer, tanner'and supplier in the industry. 


OR the recent slump in shoe and 
leather business a variety of 
“causes” have been advanced: the 
Korean situation; scare-buying early 
this year; over-production; high 
prices, etc. All these, of course, have 
made their contribution. 

However, a deeper cause has been 
overlooked. I have been intrigued 
by a little ditty entitled, “Shoe In- 
dustry’s Plight,” which, when read 
slowly, says a great deal: 

“Outwears leather over two to one, 

Make and sell one pair instead of 

two 

—-And repair none.” 

It makes no difference what the 
commodity, if it’s going to last twice 
as long, it’s necessary to buy only 
one instead of two. 


Figures Tell Story 


When we consider the recently re- 
leased Dept. of Commerce figures 
for last May, showing that 51 per- 
cent of all shoes contained long- 
wearing composition soles, it may 
indicate a corresponding trend of 
lower per capita shoe consumption 
and fewer sales. A more specific ex- 
ample: in the same month, 97 per- 
cent of all boys’ and youths’ shoes 
were composition-soled. Is it any 
wonder that despite a substantial in- 
crease in the postwar population of 
this group, shoe sales to them have 
shown no increase over prewar? In 
short, shoe. consumption for this 
group has fallen substantially. 

Today, about 55 percent of men’s 
shoes are composition-soled. For the 
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By Gerry Lewis 


President 
Gerry Lewis, Ltd. 
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The Author 


Gerry Lewis has the unique dis- 
tinction of being both a tanner 
and shoe manufacturer, and hence 
can speak from both sides of the 
fence. Though tanning is hardly a 
new field to him, shoe manufactur- 
ing is. As he puts it, he always 
had an urge "to see the raw mate- 
rial through to the end product." 

Lewis modestly calls himself a 
“small operator." But as a pene- 
trating observer and student of 
the shoe and leather industry, both 
in the U. S. and Canada, the latter 
his base of operations, he is also 
a forceful and outspoken voice in 
matters concerning the welfare 
and future of his oe 

He has for some time been ob- 
serving what he believes are the 
ere of a trend affecting the 
shoe and leather industry. In this 
provocative article he points to 
the signs and appeals for action 
which he thinks has been too long 
delayed. 


——— |, aa§ 


last three years, per capita consump- 
tion of men’s shoes has been below 
two pairs, whereas before the war 
(for a whole decade) per capita con- 
sumption was above two pairs con- 
sistently. Similar though less drastic 
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comparisons could be applied to | 
other types of shoes. : 
Surely no one can give the public 
less for its money than it now receives. 
And that’s what makes the problem 
of the shoe and leather industry so 
difficult. Mind you, this is not a sole 
leather tanners’ problem alone. This 
one-pair-for-two is a problem affect- 
ing all, including the makers of syn- 
thetic soles. For example, where we 
once sold two counters, two steel — 
shanks, enough cement for two pairs, 
enough welting for two, enough com- ~ 
position or leather soles for two— ~ 
now it is for only one pair. Or at © 
least that appears to be the trend. : 
Likewise, it affects the shoe manu- © 
facturer and the shoe retailer. This 
hasn’t yet occurred, mind you, but ~ 
it could conceivably move close to it. © 


Industry Can Get Hurt 


If the industry does not recognize © 
this trend, or its possibilities, it may 
get hurt. People will always wear 
shoes. But if consumption trends 
downward—contrary to the industry’s 
constant aim of increasing consump- 
tion—we are defeating our own ends. 

It could almost be called self- 
sabotage. All of us seek to improve 
our product, but all means are not 
acceptable to achieve the end. When 
composition soles were first adopted, 
for example, they showed a saving 
in cost, and about the same iron or 
thickness was used as in sole leather. 
To compete with price, sole leather 
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NEW DEVELOPMENTS 


What industrial science is doing to improve the job 


TANNERY POURING SPOUT 


Tanneries are often handicapped 
in the handling of dangerous corro- 
sive liquids or acids. When pouring 
acid from carboys or drums, often 
an even flow is not permitted except 
when pumps are used; and pumps 
are not always satisfactory and tend 
to be slow. ; 


- Now a special pouring spout, 
called the “Merco Drum and Carboy 
Spout,” has been designed to fit 
firmly into the neck of a carboy and 
the side opening of drums. It is al- 
ready being used with success in 
some tanneries. With the addition of 
‘tubing and air holes in the spout, 
an even and rapid flow of the liquid 
from the container is permitted. The 
flow rate is about seven gallons per 
minute, which means faster handling 
for tanneries. While pouring, there 
is no gurgling or slashing, eliminat- 
ing danger to employes or damage to 
equipment and floors. Elimination 
of spillage is another cost-saving fea- 
ture. The spout is made of rubber 
with stainless steel tubing. 

Source: Merchants Chemical Co., 
Inc.; 3100 So. California Ave., Chi- 
cago, Ill. 


NEW LATEX CEMENTER 


A new single roller, latex cementer 
automatically adjusts itself to vary- 
ing thicknesses of materials up to 
three inches. Its design features a 
2 inch diameter driven feed roller 


See 


4 inch glue rolls. Special ductor 
roller control for even application of 
adhesive. Oilite bearings minimize 
maintenance. Manufactured in widths 
from one to 12 inches. 

Cast iron construction assures long 
life. Supplied complete with 144 HP 
motor. Cleaning is simple for the 
2-quart tank. All parts in contact 
with the adhesive are stainless steel. 
Table space is from 2014” x 2214” 
to 2014” x 30” depending on size. 

Source: Potdevin Machine Co., 


1285 38th St., Brooklyn, N. Y. 


BLEACHING SHELLAC 


A new cold process for bleaching 
shellac will be marketed under the 
trade-mark “Cold-Pro.” The theory 
of the process is that heat is harmful 
to the life of bleached shellac. By 
maintaining the shellac as cold as 
possible throughout the bleaching 
process it greatly improves the color, 
toughness, body, cutting time, solu- 
bility, and stability. The new method 
also makes possible better control of 
wax content, melting point, and acid 
content. 

Source: Acme Shellac Products 
a 123 Blanchard St., Newark, 

J. 


GRAIN SPLIT COWHIDE 


This is a new type of leather pro- 
duced from bend splits finished and 
plated to give the texture appear- 
ance and wearing qualities of the best 
bordered calf. Following are some 
of the characteristics of the process: 

The splits are tanned to yield a 
particularly high boiled test, even for 
chrome leather. Also, the subse- 
quent fat-liquoring resists decompo- 
sition of the oil by the heat and pres- 
sure used in the finishing procedure. 
The splits are then toggled and when 
dried are buffed and ready for finish- 
ing. The finish, which can be pro- 
duced in all colors, is so chemically 
constituted and applied with such in- 
tense heat and pressure as to make 
the effect similar to vulcanization. 
In addition to any shade, any grain 
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effect can be made, as well as any 
degree of pliability or firmness with- 
out any cracking or other harmful 
effects on the finish. 

This leather is being used in street 
shoes, highgrade handbags and 
novelties. 

Source: Los Angeles Tanning Co., 
4101 Whiteside St., Los Angeles 63, 
Calif. 


PULLING-OVER MACHINE 


The accompanying _ illustration 
shows a portion of a Pulling-Over 
machine that in type is more common 
to Britain than America. The shoe 
is placed at a much lower position 
than American counterparts. 

In common with most Pulling-Over 
machines, it has two positions in the 
actual operation. The first pull 
serves to draw the upper taut over 
the last, and to “set” the upper. 
Often, the upper is not spotted cor- 
rectly, whereupon the shoe has to be 
removed from the machine by con- 
tinuing on with the next cycle and 
position of the machine. In short, 
there is no turning back in the con- 
ventional pulling over of shoes; the 
shoe cannot be removed from the 
machine to correct a faulty position- 
ing until the machine goes through 
two cycles. 


To remove the shoe at the end of 
the first cycle or positioning of the 
shoe is the main feature of the ma- 
chine. This machine can actually 
be reversed by stepping on another 
treadle that causes the machine to go 
backwards and permits the shoe to 
drop out. 


(Concluded on Page 40) 
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For platforms luxurious 
...get workable 


You'll find workable platforms in the Arm- 
strong Line for almost any shoe you can think of, 
There are sturdy and jecilinnt platforms . . 
soft and superflexible platforms. 
These platforms are made for the shoe industry 
especially. Every Armstrong sheet is 
nt pao rp ta ee tos — You'll 
7 nd all sheets handle uniformly. 
AR M ST R ON G Ss Too, when you use phases § Platforms, 
you draw on the largest production 
capacity in the industry. You can count 
on Armstrong's delivery dates. 
We'll be glad to send you working samples and 
complete information. Just call your Armstrong —_ 
sentative today or write Armstrong Cork Co., 
Shoe Products Department, 
8809 Arch Street, Lancaster, 
Penna. Available for export. 
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Shoe manufacturers undecided how to take 
Thom McAn price reduction. Announcement of price 
cuts perfectly timed to coincide with sudden softening of 
leather market, create expectancy among consumers for 
general price cuts throughout industry. 


MeAn action actually places most other 
manufacturers at disadvantage. As retail division 
of Melville Shoe Corp., McAn was able to announce price 
cuts at retail “almost before ink was dry on our leather 
contracts,” offer shoes to buying public at $1.00 retail re- 
duction immediately. Even if shoe manufacturers are in- 
clined to follow suit, few can put reductions into effect 
except on late winter or early spring lines. 


Result is public is bound to be disappointed 
if it expects early price reductions from other man- 


ufacturers. McAn is placed in favorable light by stress- 
ing “pass along savings to customers” slogan while majority 
of manufacturers can at best reduce factory prices now to 
take effect at retail in late winter or early spring. 


McAn action partly a gamble that leather 
market will at least remain at present lower level if not soft- 
ening further. Reductions figured on lower cost of leather 
purchased now and not to be used before late winter. If 
leather strengthens meanwhile, if leather costs go up, McAn 
must follow suit on retail prices. Here again, most manu- 
facturers would take beating on similar gamble. 


Industry feeling is that shoe prices will remain 
substantially at recent levels for immediate future until 
leather market firms and settles. Once manufacturers are 
assured of market level, they can buy leather with more 
confidence, plan prices for coming season. Also, most man- 
ufacturers are still wary of good possibility of rising labor 
costs. Boot and Shoe Workers Union, AFL, already asking 
for 15% hike in St. Louis area. CIO shoe union will un- 
doubtedly follow suit. Too many intangibles now for shoe 
manufacturers to commit themselves to price cuts. How- 
ever, if sales don’t pick up soon... 

e e 


Proof that decline of rawstock and finished 
leather markets has been building up since mid- 
summer seen in Department of Labor’s wholesale 
price index. Index took sharp tumble from June to July, 
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dropping from 284.3 to 250.7 for hides and skins; naturally 
smaller tumble in same period from 227.5 to 2168 for 
leather. Wholesale shoe price index remained fairly con- 
stant at 223.3 for June and 222.4 for July. 


Shoe industry now employs more women 
than men. In 1947, of 257,700 workers employed in in- 
dustry, 119,500 were males, 128,200 female. Further break- 
down to production workers found 109,000 males against 
119,000 females. Males outnumbered women only in ad- 
ministrative, supervisory, sales and technical positions by 
10,400 to 9,400 count. 


July sales of independent retail shoe stores 
ran 7% behind same month year ago and 21% behind June 
“graduation” month. Census Bureau figures just released 
show 69% sales gain, dollarwise, for first seven months 1951 
over same period 1950. However, report shows shoe sales 
were 2% higher than national average of sales for first 
seven months 1951. But June to July slump was 7% worse 
for shoes than general average of all retailers. 


Recent outbreak of hoof-and-mouth disease 
among cattle in Veracruz may set back U. S. quarantine on 
Mexican cattle and beef for another year. Mexican hopes 
may be hard hit by first appearance in eight months of cattle 
disease since U. $. Government was reported ready to lift 
embargo on Jan. 1 of next year. U.S. meat industry won't 
weep over delay since shipment of some 25 million lbs. fresh 
Mexican beef over the border would have increased sup- 
ply, lowered prices here. Mexicans claim to have outbreak 
under control already. 

® @ 


Issuing of tailor-made pricing regulation 
for shoe industry to replace suspended CPR 41 now seems 
unlikely for considerable time. OPS price experts working 
on problem reportedly deadlocked and divided on course to 
follow. Search is on for some “simplified” way out, such as 
amendment to CPR 41 or to CPR 22 itself. Thus shoe 
manufacturer could be given choice of coming under either 
regulation or amendment. Main stumbling block to date 
is how to adapt present regulations to strict directions of 
Capehart amendment, which is already turning out to be 
full of contradictions and problems. 
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SOLE LEATHER USE AT RECORD LOW 





DROPS TO 42% 
OF TOTAL IN JUNE 


Synthetic Soles Takes 53% 
Of Shoes Made 


The sole leather industry continued 
on its downslide during June, accord- 
ing to latest Census Bureau figures. 
Use of leather soles on all types of 
footwear during the month dropped 
to 42 percent of all soles used, a new 
record low for sole leather. 

By actual count, there were a total 
of 15,462,000 pairs of leather soles 
used during June when U. S. shoe 
manufacturers turned out 36,669,000 
pairs of footwear. 

Of shoes with all-leather uppers, 
30,312,000 in all, some 14,007,000 
contained leather soles. Those with 


part leather uppers, 1,578,000 pairs, 


had leather soles on 396,000 pairs 
only. Leather soles also accounted 
for 1,059,000 pairs of the 4,779,000 
pairs of shoes with non-leather up- 
pers produced during the month. 


Other Soles Set Record 
Conversely, use of rubber and 
composition soles rose to a record 
high during the month, accounting 
for fully 53 percent of total pairage 
produced. The remaining five per- 
cent of soles were classified as other 


types. 

A breakdown of rubber and com- 
position sole usage shows them used 
on 16,047,000 pairs of all-leather 
upper shoes, 895,000 pairs of shoes 
with part-leather uppers, and 2,374,- 
000 pairs with non-leather uppers. 

In May, of a total 37,392,000 pairs 
of footwear produced, leather soles 
accounted for 16,091,000 pairs or 
slightly over 43 percent of total. On 
the other hand, rubber and composi- 
tion soles were used on 19,168,000 
pairs or approximately 52 percent of 
total. 

Actually, leather soles were used 
on 14,441,000 pairs of 30,973,000 
pairs of all-leather uppers, 446,- 
000 pairs of part-leather uppers, and 
1,204,000 pairs of non-leather uppers. 

This compares with rubber and 
composition soles on 16,111,000 pairs 
of all-leather uppers, 863,000 pairs 
of part-leather uppers, and 1,204,000 
of non-leather uppers. 

Of 9,214,000 pairs of men’s shoes 
produced during June, leather soles 
were contained on 3,847,000 pairs 
with all-leather and part-leather up- 


pers. In May, 4,029,000 pairs of 
men’s shoes contained leather soles. 

Use of leather soles on all types 
women’s shoes in June totaled 6,660,- 
000 of 15,380,000 pairs produced 
during the month. This compared 
to the 6,710,000 pairs used on the 
15,453,000 pairs produced in May. 

Use of leather soles on children’s 
shoes also showed a comparative de- 
cline from May to June. Of 2,053,- 
000 pairs of children’s shoes pro- 
duced in May, 595,000 had leather 
soles while 1,424,000 had rubber and 
composition soles. In June, 573,000 
of 2,044,000 pairs had leather soles 
while 1,450,000 had rubber and 


composition soles. 


Paramount To Make Keith 
Women's Shoes 
Paramount Shoe Mfg. Co. of St. 
Louis has concluded arrangements 
with Geo. E. Keith Co. to manufac- 
ture under license women’s Walk- 
Over dress and Feather Gait styles, 
according to Jean E. Keith, vice 
president of the Keith Co. 
Paramount’s sales organization 
will also handle future selling and 
servicing of accounts. The company 
has a production capacity of 2,700 
pairs of women’s dress shoes per day. 
The Keith Co. recently completed 
similar arrangements with Marshall, 
Meadows & Stewart of Auburn, N. Y. 
whereby the latter will manufacture 
under license Walk-Over women’s 
welts, including Easi-Gait and Main 
Spring arch styles and Balance-in- 
Motion shoes by D. Armstrong & Co., 
Inc. Marshall, Meadows & Stewart 
will also handle all future selling and 
serving of accounts. 
The Keith Co. will continue opera- 
tions of its Walk-Over retail stores, 
according to Jean R. Keith. 


WHOLESALERS’ SALES UP 

Wholesaler sales of shoes and 
other footwear for the first seven 
months of 1951 have run 25 percent 
ahead, dollarwise, of that period of 
last year, the Census Bureau reports. 
July 1951 was up 24 percent over 
June, and 9 percent over July 1950. 

End-of-month inventories were up 
32 percent over July 1950 but down 
four percent from June 1951, ac- 
cording to 33 reporting wholesalers. 

Stock to sales ratio was listed at 
257 percent for July this year against 
213 percent in July 1950 and 331 
percent in June 1951. 
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THOM McAN REDUCES 
RETAIL SHOE PRICES 


Cites Leather Market Drop 
In Action 


Thom McAn, retail chain of Mel- 
ville Shoe Corp., startled the shoe in- 
dustry this week when it announced 
that it was reducing the retail price 
of shoes sold in its 552 stores across 
the country by 75 cents per pair. 

The firm cited softening of the 
leather market as basis for the gen- 
eral reduction, pointing out it could 
now buy material “more advanta- 
geously.” 

The reduction was the second an- 
nounced by McAn since Aug 14 
when its men’s shoes selling at $8.95 
were reduced to $8.70. The current 
reduction to $7.95 brings the total 
price cut since Aug. 13 to $1.00. 
Simultaneously, a 50-cent reduction 
in the retail price of its boys’ shoes 
was revealed. 

In an letter to McAn store man- 
agers, Lester R. Fallon, executive 
vice president, said, “The simple an- 
swer is that leather prices continued 
to soften and our ever-alert manu- 
facturing division, having taken full 
advantage of the situation, will be 
able to give us lower-cost shoes. 

“Therefore, following our life-long 
policy of always passing along sav- 
ings to our customers, we are lower- 
ing our retail prices immediately 
and, again following policy, with no 
changes in . . . quality.” 

Fallon added that the firm will 
keep prices down as long as possible. 
“They will not be increased unless 
we are forced to do so by higher 
manufacturing costs resulting from 
higher leather costs, something over 
which we have no control.” 

Fallon stressed the speed with 
which the price reduction was ac- 
complished. “Almost before the ink 
was dry on our leather contracts, we 
have announced our new low retail 
prices. As a national merchandising 
operation designed to help reduce the 
cost of living, we believe this set a 
record for fast action.” 


NAME OPS AGENT 

Edward J. Price, former inspector- 
in-chief of the hide bureau of the 
New York Commodity Exchange, has 
been appointed by the Office of Price 
Stabilization as a special agent to 
check on compliance with OPS ceil- 
ing regulations on hides and skins. 


September 8, 1951 





SEPTEMBER HIDE 
PERMITS SET AT 100% 


NPA Allows Full Allotment 
For Month 


The National Production Author- 
ity this week authorized tanners and 
contractors to buy as many cattle- 
hides, calf and kip skins during Sepi. 
as they purchased during their base 
period—the monthly average for 
1950. 

The action marked the first time 
since the Government took over hide 
and skin allocations last Feb. that 
NPA has allotted tanners 100 percent 
of their base period purchases. 

NPA said the full allocations was 
made possible by increased rawstock 
supplies and lowered demand from 
tanners and collectors. Trade sources 
had predicted the move for the past 
several weeks, pointing to increased 
rawstock imports along with re- 
duced demand for both rawstock and 
leather. However, 90 percent of au- 
thorized firms used their total allot- 
ments in Aug., NPA said. 

September allocations _ include 
1,876,200 cattlehides or 100 percent 
of a month’s base processing; $813,- 
800 calfskins, also 100 percent of the 
base; and 258,200 kipskins, or 100 
percent. 

These compare with Aug. alloca- 
tions of 1,715,500 cattlehides or 85 
percent of the base; 829,600 calfskins 
or 100 percent; and 244,300 kipskins 
or 100 percent. 

NPA also extended the Sept. pur- 
chase period from two to four weeks. 
Previously it had allowed two weeks 
for purchases although it extended 
Aug. buying time to three weeks. 


Shoe Fair Will Feature 
Retailer Ads 

Shoe retailers attending the Na- 
tional Shoe Fair to be held Oct. 29- 
Nov. 1 in Chicago will have an op- 
portunity to study one of the largest 
exhibits of newspaper ads ever as- 
sembled featuring men’s, women’s 
and children’s shoes. 

Fair officials, in consultation with 
the Bureau of Advertising of the 
American Newspaper Publishers As- 
sociation, Inc., are conducting a con- 
test for outstanding shoe selling ads. 
Contestants include independent re- 
tail shoe stores, shoe departments 
and chains with the exception of 
factory-owned outlets. 

Awards of Merit will be presented 
to winners from towns with a popu- 
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lation under 25,000 and cities over 
250,000. Ads will be judged in 
classes by types of shoes and popula- 
tion of the city or town in which the 
retailer is located. Emphasis will be 
placed upon effective use of copy, art 
work and layout to create selling ads. 

Judges of the winning ads will be 
Warren E. Bragg of the Bureau of 
Advertising, and Dade B. Epstein of 
Dade B. Epstein Advertising Agency. 
A third judge will be announced 
shortly. 

Rules will be sent on request with 
entries to be maildd before Oct. 15 
to National Shoe Fair, Newspaper 
Advertising Contest, Room 953W, 
Palmer House, Chicago 90, Iil. 


Retail Dollar Sales Show 
Gain In July 

July sales of shoes in retail chain 
stores and mail order houses reached 
an estimated total of $58,000,000 
which is slightly above the pattern 
for that month of last year, although 
$21,000,000 under the June 1951 
graduation-month sales. 

The Office of Business Economics 
of the Commerce Department reveals 
that the seasonally-adjusted index, 
with average daily sales of 1935-39 
representing 100 as base, was higher 
than either the preceding month or a 
year ago. The index showed 238 in 
June 1950, 253 in June 1951 and 255 
in July 1951. 


C. D. HOLMES, NOTED SHOE 


NEW ENGLAND SHOE 
OUTPUT DOWN IN JUNE 


Region Produced 31% Of 
Nation’s Total 


New England’s shoe producing 
states — Massachusetts, Maine and 
New Hampshire — produced only 
11,152,000 pairs of shoes during 
June, a decrease of four percent from 
the pairage turned out in ‘the pre- 
ceding June. 

Total shipments during the month 
from New England amounted to 
11,259,000 pairs valued at $46,792,- 
000, or an average value per pair 
shipped of $4.16. 

Total shoe production in the U. S. 
during June 1951 equalled 36,669,- 
000 pairs, a decline of six percent 
from the same month in 1950. Total 
shipments were 36,018,000 pairs 
valued at $150,934,000 or a per pair 
average of $4.19. 

Massachusetts produced 5,723,000 
pairs during the month, a decrease 
of eight percent from June 1950, 
with shipments for June 1951 valued 
at $25,394,000. Production - 
Maine totaled 2,220,000 pairs, one 
percent below June 1950, with ship= 
ments valued at $7,875,000. New 
Hampshire produced 2,843,000 pairs 
an increase of two percent over June 
1950, with shipments valued - 
$12,717,000. ‘ 


¥ 


STYLIST, DIES SUDDENLY AT SI 


News of the sudden death on 
Aug. 31 of C. Douglas Holmes, one 
of the nation’s leading shoe stylists 


C. Douglas Holmes 


and a top executive of United Last 


Co. in Boston, shocked the entire 
shoe industry this week. Holmes died 
of a heart attack while at his home 
in North Abington, Mass. He was 
51 years of age. 
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A native of Newark, N. J., “Doug™ 
Holmes entered the shoe industry 
early in his career. For many years, 
he was associated with the Johnsto 
& Murphy in Newark and later sm 
James A. Bannister Shoe Co. When 
the Bannister firm became a division 
of Stetson Shoe Co., Holmes mov 
to South Weymouth, Mass., Stetson 
headquarters. 

He joined United Last Co. in 1938 
and has been active with the firm 
since then. Holmes traveled exten- 
sively for the company both in the 
U. S. and Canada, giving advice 
to shoe manufacturers on their last 
and styling problems. 

Holmes was a past master of Wes- 
sagussett Lodge, A.F. and A.M., 
Weymouth; a member of The 210 
Associates, the Boston Boot and Shoe 
Club, the Abington Historical So- 
ciety, and the Canadian Shoe Travel- 
ers Association. 

He leaves his wife, Dennalla 
(Hoyt) ; a daughter, Jane; a brother 
and five sisters. 
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L&$ LAUNCHES NEW 
SHOE FASHION PAGE 


“Stylescope” Is Headed By 
Rosalie Marzbanian 


With this issue, LeaTHER AND 
Suoes launches “Stylescope,” a new 
feature that will appear as a regular 
one. 

Stylescope will report and analyze 
shoe fashion news, in addition to re- 
porting and interpreting shoe fash- 
ion trends. This feature will be ac- 
companied by sketches and designs 


by leading shoe stylemen and design- ' 


ers throughout the country, illustrat- 
ing styles and trends in terms of 
shoes, materials, products, etc. 

In its presentation of shoe fashion 
news and analysis, Stylescope will 
take a completely fresh approach. 


It will speak the “language” of the ' 


»»shoe manufacturer, styleman, buyer 
—rather than that of the fashion 
“commentator.” 

Stylescope will probe beneath the 
urface of fashion, avoiding general- 


ations and innocuous chit-chat. In- _ 


ead, it will attempt to translate 
oe fashions into concrete terms— 
e shoemaking problems, the eco- 
omics, the sales and merchandising 


The new feature will stress tangi- 
les that emphasize the practical and 
alistic. And, where or when re- 
uired, it will be controversial and 
hallenging in its ideas. Also, it will 
culcate another fresh approach— 
shion research—probing the facts 
d figures behind fashion news and 
nds, 

Heading this unique style news 
rogram will be Rosalie Marzbanian. 
iss Marzbanian attended Simmons 


College and Boston University, ma- 
joring in journalism, with fashion 
and designs studies as a runner-up. 
This novel combination has been 
practicably applied by her in the 
newspaper and magazine field, where 
she has had considerable experience. 


Rosalie Marzbanian 


Thus she combines a sound knowl- 
edge of fashions with the ability to 
. thoroughly “research” the subject 
and present it with journalistic skill. 
One of Miss Marzbanian’s recent 
innovations in fashion journalism 
was her interviewing of famous per- 
sonages in various fields, obtaining 
their interpretation of fashions as 
applicable to their professions. Some 
of these were Denise Darcel, repre- 
senting the movies; such stars of the 
Ballet Russe as Danilova and Ruth 
Boris, representing the theatre arts; 
Joy Bright Hancock, head of the 
Waves; the wife of tennis star Bobby 
Riggs, speaking for women in ath- 
letics; and Dr. Yara Rodriquez de 
Banta, Cuban teacher, author, and 
many others. 


ST. LOUIS OUTPUT 
DOWN 9% DURING JUNE 


Six Months’ Figures Show 
Slight Decline 


Production of shoes in the Eighth 
Federal Reserve District, including 
the St. Louis area, during June 1951 
totaled 6,928,000 pairs, a decline of 
nine percent from the 7,640,000 pairs 
produced within the area during the 
comparable 1950 period. June 1951 
output was five percent below the 
7,299,000 pairs turned out in May 
of this year. 

Production for the first six months 

of 1951 totaled 45,936,000 pairs, only 
slightly below the 46,064,000 pairs 
turned out in the same period of 
1950. ; 
This does not represent true pro- 
duction status, however, since a sub- 
stantial portion of this year’s output 
has been for the military forces. 
Civilian production is estimated at 
five or more percent below that of 
last year for the period. 

Comparative national figures for 
June 1951 as compiled by the Census 
Bureau show New York state as lead- 
ing producer with a total of 6,525,- 
000 pairs. Massachusetts was next 
with 5,723,000 pairs while Missouri 
was third with 4,605,000 pairs. 
Pennsylvania reported 3,828,000 
pairs and Illinois accounted for 
2,141,000 pairs. 

Total for the nation during the 
month was 36,669,000 pairs, a de- 
cline of six percent from the 39,- 
070,000 pairs produced in June a 
year ago and two percent below the 
37,392,000 pairs produced in May 
1951. 





1 SHOE PRODUCTION BY TYPES: JUNE 1951 








f 


(Thousands of pairs) 





Kind of Footwear 
(000 Omitted) 


Total Total soles i soles 





Shoes and Slippers, Total 36,669 30,312 14,007 16,047 
Shoes, Sandals and 
Playshoes, Total 
Men’s total ; 
Youths’. and boys’ total .... 
Women’s total 


Misses’ total 


15,714 
5,272 
1,255 
6,028 
1,470 
1,354 


32,782 
9,214 
1,284 

15,380 
2,245 
2,044 


28,905 12,995 
9,083 3,807 
1,284 28 
12,210 6,040 
1,914 426 
Children’s total 1,945 573 
Infants’ ........ beep 1,681 1,646 1,327 316 ; 

Babies’ ‘ iagia 934 823 794 19 ‘ cand sie beahéa nie 111 

Athletic Shoes, Total .......... 211 210 180 30 ; . ; 
Slippers for Housewear, Total 3,412 1,041 713 266 680 958 
All Other Footwear iaieea 264 156 119 Bee a Wesice siusiy 34 71 
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MILITARY 
BIDS AND AWARDS 





Upholstery Hides 

September 10, 1951 — Invita- 
tion No. 10W-2465-R, covering 80 
upholstery hides, selection A, Type 
II, finish C, in accordance with Fed- 
eral Spec. KK-L-291C. BFS-17-blue. 
Sample required by Regional Infor- 
mation Officer, Region 3, General 
Services Administration, Washing- 
ton 25, D. C. 


Leather 

September 11, 1951 — Invita- 
tion No. BEP-49, covering 750 sq. ft. 
leather, Morocco seal grain, black, 
Federal Spec. KK-L-311 and KK-L- 
154, type II, grade A, for Purchasing 
Officer, Bureau of Engraving and 
Printing, 14th and C Sts., Washing- 
ton 25, D. C. 


Chamois Skins 
September 20, 1951 — Invita- 
tion NY-2N-30753, covering 1,554 
chamois skins, for Regional Informa- 
tion Office, Region 2, General Serv- 
ices Administration, 250 Hudson St., 
New York 13. 


September 25, 1951 — Navy 
Invitation No. 9485—100,000 pairs 


Arctic Overshoes N-1; destination 
A) 60,000 to Mechanicsburg, Pa.; 
B) 40,000 pairs Clearfield, Utah; de- 
livery 1/3 each 60, 90, and 120 days 
after contract award. Opening, 
New York, 10 A.M. For the Navy. 


OPEN BOOT BIDS 


There were 26 bidders this week 
at the opening of Army Invitation 
QM-30-280-52-74, calling for 57,912 
pairs boots, service, combat, russet, 
with leather soles and heels. John 
Addison Footwear, Division of D. & 
M. Leather Co., Marlboro, Mass., was 
low bidder, offering to supply 20,- 
000 pairs at $8.415. Prices ranged 
from this low to a high of $12.49. 
The 10 lowest bidders follow: 

John Addison Footwear (Division 
of D. & M. Leather Co.), Marlboro, 
Mass.; 20,000 pairs $8.415 OR 40,- 
000 pairs $8.665; 1/10 of 1% in 
ten days, 60 days acceptance. 

J. F. McElwain Co., Nashua, 
N. H.; total quantity at $8.47; ten 
days acceptance, net. 

Freeman Shoe Corp., Beloit, Wis.; 
25,000 pairs $8.65; 20 days accept- 
ance, net. 

The Hanover Shoe, Inc., Hanover, 
Pa.; 10,000 pairs at $8.66; 15 days 
acceptance, net. 


Brown Shoe Co., Inc., St. Louis, 
Mo.; all at $8.69; 20 days accept- 
ance, net. 

International Shoe Co., St. Louis, 
Mo.; all at $8.69; 20 days accept- 
ance, net. 

General Shoe Corp., Nashville, 
Tenn.; all at $8.74; 1/10 of 1% in 
ten days, ten days acceptance. 

Endicott-Johnson Corp., Endicott, 
N. Y.; 25,000 pairs $8.84; OR 50,000 
pairs at $8.92; OR all at $9.04; ten 
days acceptance, net. 

Belleville Shoe Manufacturing Co., 
Belleville, Ill.; 15,000 pairs at 
$9.048; ten days acceptance, 1/10 
of 1% in ten days. 

Allen-Squire Co., Spencer, Mass.; 
all $9.18; ten days acceptance, net. 


S & S$ Shoe Takes Selby 
Name 

The S & S Shoe Co., Inc., organ- 
ized last year in Manchester, N. H., 
as a wholly-owned subsidiary of 
Selby Shoe Co. of Portsmouth, 0O., 
has changed its name to Selby Shoe 
Co., Inc. 

No change in company policies, 
personnel and officers is anticipated, 
according to Charles Christopher,~ 
general manager. The company will 
continue to manufacture Selby lines 
at the Manchester plant. 








HOW TO SELL FOR CASH 


Every customer becomes a cash customer when you are factored 


by Crompton. 


Your own invested capital doesn’t get mired in accounts receiv- 
able. Instead of carrying receivables and assuming credit risks, 


you get cash in advance as invoices are shipped. 


Prime assets are released for more important work — for the must jobs of 
purchasing, production and essential inventory. 


Besides, Crompton Factoring offers a continuing relationship that works for 
commercial growth and financial progress. That is why Crompton does such a 
big job —in so many industries. 


Te Reman Fails 


CROMPTON-RICHMOND CO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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SHOE EXECUTIVE PAY 
LOW ON INDUSTRY LIST 


Raises Cancelled By Higher 
Living Costs 


Salaries of top executives in the 
shoe industry, although increasing 
between 60-70 percent from 1940 to 
1949, have been rated 17th on a list 
of 21 industries, according to a re- 
cent survey made by the National 
Industrial Conference Board. 

The survey, which reported on ex- 
ecutive salaries in 567 companies, 
found that in nine large shoe firms, 
average salary of the No. 1 execu- 
tive rose from $31,000 annually in, 
1940 to $52,000 in 1949. 

The same companies raised aver- 
age salaries of their No. 2 men from 
$22,000 per year to $47,000 and 
upped annual pay of its No. 3 men 
from $18,000 to $37,000. 

Total executive pay of these nine, 
firms as a percent of sales dropped 
from six tenths of one percent in 
1940 to five tenths of one percent in 
1949. The latter percentage placed 
the shoe industry tied with three 
other industries for sixth place on™ 
the list of 21 industries. 

As a whole, top management sala- 
ries jumped an average of 75 percent 
in the 10-year period. However, 
most executives gained little or even 








FOR SALE 


Wholesale leather com- 
pany in Chicago estab- 
lished over 35 years ago, 
doing business with boot 





and shoe, case and bag 
manufacturers, harness, 
saddlery and leather job- 
bers throughout the 
United States wishes to 
sell entire business in- 
cluding a 4-story build- 
ing with several tenants. 
Or, will dispose of 
leather inventory. 


lost some take-home pay after watch- 
ing higher taxes and increased living 
costs (up 60 percent) take huge bites 
from their salaries. 

The survey found that top execu- 
tive salaries as a percent of net sales 
decreased in every industry except 
hosiery. Only eight industry groups 
paid executives more than one cent 
on each sales dollar. Average of all 
567 companies covered fell from four 
tenths of one percent in 1940 to three 
tenths in 1949. Some 31 companies 
even cut executive pay in this period. 

Consensus was that increase living 
costs, taxes, etc., more than compen- 
sated for the average 75 percent in- 
crease in executive salaries during 
the 10-year period. Few executives 
were able to substantially increase 
their standard of living over the 10 
years. Testimonial to this fact is 
efforts of so many firms to raise ex- 
ecutive pay by offering stock options 
or deferred compensation. 


SOMETHING FISHY 


International Fur and _ Leather 
Workers Union, Communist-domi- 
nated union hitherto confined to the 
fur and leather industries, has cast 
its line into the fishing industry. 

The Ben Gold-headed union, ex- 
pelled by the CIO in June, 1950, for 
following the Communist party line, 
has launched a campaign to organize 
all fishermen along the Atlantic 
Coast. Union officials claim to have 
signed up some 4000 members al- 
ready, including 3000 negro fisher- 
men and fur trappers in the South. 

IFLWU organizers are reported 
not too enthused over their new as- 
signment. In addition to the new 
surroundings, they complain that 
they are forced to wait long hours to 
meet incoming fishing vessels and 
that each “had to be handled sep- 
arately.” 








DIAMOND JUBILEE GREETINGS 








R. M. Koppenhoefer, president of The American Leather Chemists Association, 
holds hide-shaped scroll which he presented in behalf of ALCA to The Ameri- 
can Chemical Society at its Diamond Jubilee Meeting held Sept. 3-7 in New 
York City. ALCA was one of various technical societies which presented the 
Chemical Society with a testimonial at its Ceremonial Session held Sept. 5. 
The meeting was the largest conclave of chemists ever assembled in the U. S. 
with many representatives from foreign countries. Part of the proceedings 
were televised. 


Address J-6 
c/o Leather and Shoes 
300 W. Adams St. 
Chicago 6, Ill. 
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Allied Kid Consolidates 
Two Plants 

Allied Kid Co., Philadelphia kid 
tanner, has announced consolidation 
of tanning operations at its 701 East 
Fifth St. and 11th and Poplar Sts. 
plants. 

The transfer was made principally 
to help overcome warehousing prob- 
lems involving trucking of rawstock 
and tanning chemicals. Close to 100 
employes of the Fifth St. plant along 
with some production machinery 
have been transferred to the specialty 
plant at 11th and Poplar Sts. Some 
20 workers employed only recently 
at the Fifth St. plant were laid off. 

Completion of the move will again 
convert the Fifth St. plant into a 
warehouse, thus lessening need for 
leased warehousing space in city and 
suburban areas. 

Company spokesmen said they 
were optimistic over the business out- 
look for the firm in the near future 
despite poor sales recently through- 
out the industry. They stressed the 
possibility of increased production 
and sales in colors. 


New England Foremen Hold 
Annual Outing 

Close to 300 members and guests 
were present Saturday, Aug. 25, at 
the Haverhill Country Club, Haver- 
hill, Mass., where the New England 
Shoe Foremen and Superintendents 
Association held its annual clambake 
and golf tournament. 

Low man in Class A for the Harry 








Happy Birthday 








L 


Leonard Schaden, left, sales man- 
ager of the shoe leather division of 
Eagle-Ottawa Leather Co., beams at 
the surprise birthday cake presented 
to him during the recent Leather 
Show in New York. The cake was 
shaped like a shoe. With him is 
Julian Hatton, president of the firm. 
Schaden is one of the founders of 


the semi-annual Leather Show. 
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Ross Trophy was Woody Foss of 
Wm. E. Bixby Co. with a net 74. 
John Flannigan of Lin-Rud Die Co. 
won a leg on the Ross Trophy. 

In Class B, Don Robertson of Lin- 
Rud Die Co. won a leg on the Louis 
Pelligrini Trophy while in Class C, 
William Letore of Fleisher Shoe Co., 
Manchester, N. H., won a leg on the 
Wm. E. Bixby Trophy. 

Various other prizes, including 
shoes, shirts, and golf balls were 
awarded to more than 20 winners. 

Association officials announced 
that the affair would be repeated at 
approximately the same date each 
year at the Haverhill Country Club. 

I 


JUNE RAWSTOCK IMPORTS 

Imports of hides and skins during 
June 1951 were fewer in actual num- 
bers but greater in value than May 
1951 imports, the Commerce Depart- 
ment reports. 

In a summary of U. S. Commodity 
Imports, the Department finds that 
in May the U. S. imported 7,123,000 
hides and skins valued at $13,022,- 
000. In June, imports totaled only 
6,391,000 pieces valued at $13,- 
370,000. 

Total imports for the first six 
months of 1951 amounted to 38,447,- 
000 hides and skins worth $68,013,- 
000 against 47,092,000 pieces valued 
at $50,880,000 in same time 1950. 
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Celastic* Box Toes Last 
Longer — Lend More Comfort 


Nearest things to perpetual motion are youngsters’ 
feet. Nearest to perpetual wear and comfort in the 
toe area are Celastic Box Toes. 

Durable construction plus flexibility and comfort 
for active, growing toes are convincing features in 
selling the juvenile market. Included among the users 
of Celastic are many manufacturers of children’s 
shoes. They know that customer loyalty pays off — 
that a large measure of brand preference can result 
from the absence of wrinkled or loose toe linings! Put 
this solution-softened box toe to work in your shoes 
where it can fuse lining, box toe and double into a 
strong, 3-ply unit with flexibility at the tip line. These 
are the characteristics that build sales and repeat sales. 











Like other children, Miss 

Patricia Ann Argento, age 7, of 

475 Riverdale Ave., Brooklyn, 

N. Y., is an active youngster. 

After 14 months, the toe linings of her 

shoes with Celastic Box Toes remain 

tight, unwrinkled, comfortable. (Note 
cut-a-way of toe area in photo.) 





BOx TOES 


UNITED SHOE MACHINERY CORPORATION BOSTON, MASS. erat yay a the 
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LIGHT SALES AT REDUCED 
PRICES MARK LEATHER MARKETS 


Demand Remains Well Below Seasonal Expectations 
Of Tanners 


Buyers still wait for hide market 
to stabilize before placing large 
orders for leather. Slowness of 
shoe buying also holds down 
leather sales. There are signs of 
improved business but emphasis 
still on price. 


Sole Slower 

Despite firming hide market and 
rising prices of synthetic rubber 
prices, sole leather tanners in Boston 
report sales slower than a week ago. 
Reasons for slowdown principally 
attributed to lack of shoe orders, 
fact buyers were fairly active in 
market last week, and many buyers 
still not certain leather prices have 
hit lowest level. 

Tanners remain in fairly good in- 
ventory position with not too much 
leather on hand. Most say sudden 
buying rush would quickly exhaust 
supplies. However, many buyers 
bought enough leather for month’s 
needs last week, will remain cautious 
until prices and buying trends more 
definite. 

Another factor slowing sales arises 
from tanners’ reluctance to make 
further price concessions. Many 
buyers’ low bids refused as tanners 
take heart from firming hide market. 
This week can be regarded as tempo- 
rary stalemate—but more sales seem 
imminent. 

Prices still varied and indefinite; 
heavy bends quoted around 80c for 
better grades but do better nearer 
70c. Medium bends in same situation 
between 80-90c. Interest centered at 
lower levels. Lights bring from middle 
to high 90’s; not too much activity. 


Sole Offal Steadier 

Sole offal tanners and dealers in 
Boston report activity below last week 
but prices somewhat firmer. Same 
situation as that in sole market pre- 
vails. Tanners encouraged by strength 
in hide market even though they 
themselves hold off good part of raw- 
stock buying. Four week buying time 
one reason. 

The hope is, of course, that hide 
market has strengthened enough to 
hold leather prices at steadier levels. 
Tanners less inclined to cut prices 
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* pegged 


this week, even refuse lower offers 
from buyers. Some complain they 
are still giving leather away at ridicu- 
lous prices but most have hope of 
better days. 

Prices about same as week ago. 
Steer bellies bring 47-48c, cows 
around 40-43c with not too many 
moving at top price: Bingle shoulders 
bring around 70c or bit more for 
lights with heads on; heavies un- 
steady. Double rough shoulders 
around 85c and down 
although heavies quoted nearer 90c. 
Heads and shanks hard to quote. 


Calf Less Active 

Boston calf leather tanners report 
another week of slower activity. 
Renewal of sharp selling reported at 
Leather Show not yet evident. Sales 
fell down almost immediately after 
Show and have since remained at 
disappointing levels. Tanners still 
look for improvement with much of 
Sept. still to go—the traditionally- 
active month for calf tanners. 

Relative inactivity on calfskin mar- 
ket but with prices remaining firm 
serves to firm up calf tanners’ lists. 
Buyers still interested in lower-priced 
leather but find tanners’ less willing 
to make concessions. However, many 
tanners report consistent interest 
around, particularly from many shoe 
manufacturers who had left calf mar- 
ket for year or so. 

Women’s weights do best business 
at 60c and below. Above 70, interest 
lags. Top grades pegged at $1.10 and 
down; find only sporadic interest. 
Suedes only fair; best sales at $1.00 
and down. 

Men’s weights smooth sells a little 
here and there but not in substantial 
quantities. Leather is available in 
wide price spread with top grades 
quoted around $1.10 and down but 
interest at 90c and below all the way 
to 45c or so. 


Sheep Same 
Not much change in Boston sheep 
leather market. Sales not active but 
generally steady. General market con- 
ditions evident in other leathers do 
not rule here. For one thing, sheep 
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Armour's 
QUALIT Y 
Leathers 


FIORD 


Sturdy, supple, 
burnished, 
semi-aniline 
finish. . . 


Amur leader 0b 


CHICAGO - BOSTON - NEW YORK 


FROM GREECE TO YOU 
Fine Mandruka i 
SHOE SILK SPONGES | 


a 








TEXTURE UNRIVALLED | 

Acme Gives You Such Superb Selec- 
tions Because . . . Three genera- 
tions’ experience in buying and 
processing highest quality silk 
ponges guar you the best 
quality and prices. 





Write for samples and prices today. 
ACM la 
ds ix j 
QUALITY ® 
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VEGETABLE CALF 


("IT’S TIMBER TANNED”) 


CHROME CALF 


(““CHROMEXCEL”) 


HORWEEN LEATHER CO. 


2015 ELSTON AVE. CHICAGO 14, ILL. 
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has not kept pace with inflation of 
other leathers and prices have ‘not 
scared buyers away. Big factor here 
is need and buyers are active when 
they need leather for replacement. 
Otherwise, orders trickle in slowly 
but steadily. 

Demand for heel pads by military 
still fairly steady. Civilian orders 
slow. Russets find interest from cow- 
boy boot manufacturers as_ usual. 
Novelty leathers slower. Hat and gar- 
ment very quiet. 

Top specialty russet linings bring 
33-34c. Boot linings sell best at 26- 
30c; shoe linings at 25-26c. Colors 
still at 26-27c for most part. Chrome 
slower at 34c and down. 

Sides Undecided 

Situation in Boston side leather 
market extremely spotty this week. 
Some tanners find sales fairly active; 
others wait for activity to start. Firm- 
ing of hide market has served to 
strengthen tanners’ prices. Conse- 
quently, buyers not too much in a 
hurry to commit themselves ahead 
until price trend is clearly established. 
Buying is for need only except by 
some larger manufacturers. 

Prices still widely varied; difficult 
to peg. Army retan does best at 
55-56c but orders are spaced and 
tanners’ inventories somewhat heavy 
here. Large spread elk moves around 
50c and down although higher quotes 
are heard. Combination kips reported 
at 67c and down; combination 
extremes at 64c and down. Large 
leather at 60c and down. Full grain 
kips in middle 70’s and down. 


Splits Same 
Best interest, as usual, in heavy 
suede splits. Price range in low 40's. 
Less activity in light suede splits with 
quotations generally in high or middle 
30’s. Linings find some business as do 
gussets. Work shoe continues to move. 


Glove Leathers Uncertain 

For no particular reason, senti- 
ment seems a little better this week. 
Business is just as bad and prospects 
are just as poor but there is some- 
thing in the air. 

Price confusion is helping to keep 
everything unsettled. Tanners not 
sure just what replacement costs are 
going to be. Consequently no defi- 
nite price schedules have been pre- 
sented to glove manufacturers. 

Glove manufacturers, in turn, are 
unable to plot clear course for the 
next few months, Some stability in 
raw skin markets would be a big 

elp. 

Current business still extremely 
light with low grades getting the big- 
gest share. Glove shipments better 
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although there is still plenty of fin- 
ished merchandise on the shelves 
awaiting releases. No date has been 
set as yet for opening of the post- 
poned Navy contract. 


Kid Static 

Kid leather tanners of Philadel- 
phia say business about at last week’s 
level—there is slightly greater vol- 
ume than the summer slump but 
nothing really good. Most tanners 
say that the buying is still mainly in 
small quantities, with a great deal of 
“hand to mouth” buying. Leathers 
in demand are those in the lower-to- 
middle price range. 

Glazed more in demand than suede. 
Beside the usual black, there was 
again mention of colors. Interest in 
cherry red for this coming season, 
with sales being made in this shade, 
in glazed. 

Right now, a good many samplings 
going out in all colors of the rain- 
bow; these are being considered for 
use on multi-colored shoes next 
Spring. Of course, many local tan- 
ners only deal in black and staple 
colors and these report main sales 
in black. Among ihose who have 
sold colors previously, the interest in 
colors is very recent and no one is 
sure how long it will continue. 


Slipper leather very slow. No one 
can explain it, but there just isn’t the 
buying expected at this time. Noth- 
ing new reported in linings. Satin 
mats appear to be dead. Aside from 
those tanners who deal in crushed 
and have permanent accounts for this 
type of leather, most report no in- 
terest. 

Prices are down—that is, tanners 
are lowering prices in order to make 
sales. There is a reluctance to quote 
actual figures at which sales are 
made, with tanners claiming that 
they vary “according to how hungry 
the tanner is.” Generally felt that 
the thing to do is quote price lists in 
effect at the time of the freeze, and 
consider current prices as very tem- 
porary. 

Average Prices 

Suede 40c-95c 

Glazed 40c-$1.25 

Linings 30c-60c 

Slipper 40c-75c 

Satin mats 69c-$1.20 

Crushed 45c-80c 


Belting Leathers Dull 
Belting leather tanners of Phila- 
delphia report general picture re- 
mains on the dull side. Some find 
slight increase in belting leather— 
other rough leather tanners have not 


yet felt any reflection from the slight 
pick-up in curried belting, and say 
that there hasn’t been much buying 
by curriers. 

The fact hides have gone off 
doesn’t help matters since this puts 
doubts in the minds of the customers 
about whether they should buy now 
or wait for a price dip. Tanners still 
claim they have no quotable prices. 

Curriers are finding that the slight 
pick-up is still continuing. Business 
is actually good but on the better 
side. However this is the third week 
that the increased interest in curried 
leathers has been in evidence. This 
would appear an indication that this 
is not a sudden flash, but rather a 
steady thing. 


AVERAGE CURRIED BELTING PRICES 
CURRENT IN PHILADELPHIA 


Curried Belting 

Butt Bends ...... 
Centers 12” ...... 1.87-1. 
Centers 24”-28” .. 1.81-1. 
Centers 30” 


i] 
— 


Narrow sides .... 1. - 
Additional premt “4 
light plus 10c.; X-heavy 


= SSeees 


Goatskins Hang On 
No change in conditions with mar- 
ket slow, a bit firmer at origin. Last 
sales of 1200 lb. Amritsars at $10.50 
per dozen c&f. with tanners not too 
interested. Southern Indias easier; 





McADOO 


WELTING 
of al] kinds 


& ALLEN WELTING CO. 


QUAKERTOWN, BUCKS COUNTY, PENNSYLVANIA 


Curried & Finished Vegetable Tanned 
SHOULDERS — BACKS — BENDS 


Quality, First 


Agencies in Principal Centers in the United States and throughout the world 








DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


R. A. Brea—Manager 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 


CALIFORNIA—A. J. & J. R. Cook Co. 
Los Angeles—1220 Maple Ave. 
San Francisco—237 Eighth St. 


BABY CALF LEATHERS 


BOSTON—Bergman & Brookhouse, 112 Beach St. 
ST. LOUIS AND SOUTHWEST: O. B. Dahm, 
1602 Locust St., St. Louis, Mo. 
MILWAUKEE—H. |. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Ltd., 
3 Granby St., Leicester. 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 
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1.70/1.80 lb. skins offered at $11.5u 
and below. Calcuttas quiet with sell- 
ers trying to hold firm, tanners slow 
to offer. 

Mochas unchanged and little pros- 
pect of revived business. Fall trading 
season over and no interest expected 
before late September. Last sales Red 
Kanos goatskins at $1.00 per lb., 
c&f., basis the primes. Shippers now 
reported holding at $1.14-$1.15. 
Mombasas also firmer with asking 
prices at $10.00-$11.00 per dozen, 
c&f. 

Tanning Oils Drop 

Quotations on Tanning Materials 
generally firm. Valonia eased off 
about $2.00 per ton. Tanning Ex- 
tracts unchanged. Prices of Tan- 
ning Oils show general decline from 
recent weeks. 


Raw Tanning Materials 
Divi Divi, 42% basis shipment, bags .$105.00 
Wattle bark, ton 
“Fair Average’’ $99.00-$101.50 
*‘Merchantable’’ $95.00-$ 97,00 


Sumac, 28% leaf 
Ground ° teeeee 
Myrobalans, oe . $59. 
ge <a $77. 00- $78. 00 J. Qs... 
$59. 


Valonia ‘Cups, 30-32% guaranteed $63.00- 
Valonia Beards, 42% ogg aang $84.00- 
Mangrove Bark, 30% . Am. 

Mangrove Bark, 38% ast African .... 


Tanning Extracts 


Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. — 
Tank cars ..... Seen acesaeee 
Barrels, c.l. 
Barrels, l.c.l. ...... Meveevie 
Chestnut Extract, Powdered. (basis 
60% tannin), f.o.b. plant 
Bags, ee 
Bags, Sadee 
Cutch, eolid ‘Borneo, 55% ‘tannin, 
plus dut 
— Extract, 25% tannin, 
bbis. 


Hemlock extract, 25% tannin, tk. cars. 


Bbis., c.l 
Oak bark. extract, 25% tannin, Ib. 
Dbis. 6%-6%, tks. 
Quebracho extract 
Solid 


plus duty 
Solid. clar., basis 64% tannin, c.1. 
Liquid, basis 35% —— Dbis. .... 
Ground extract .. 
Wattle bark, extract, ‘solid (plus ‘duty) 
Powdered super spruce, bags, c.1. 
SONG BOL. 0 ncccrcvavesecsvoccses 
Spruce extract, tks., f.0.b. wks. 
Powdered valonia extract, 63 


SMOOTH AND ELK SIDE LEATHER 
e.h6©° 


VEGETABLE 
For Linings, Bags, Case. and Strap 


INDIAN TANNED LEATHER 
For Fine Casuals and Sport Shoes 


Also Contract Tanning 


ISCONSIN 
cathe’, Compasy 


1830 S.THIRD ST., MILWAUKEE 4.WI1S. 


Tanners’ Oils 

Castor oil No. 1 C.P. drs. Le.l. ...... 

Sulphonated castor oil, 75% 

Cod Oil, Nfid., loose basis 

Cod, sulphonated, pure 25% moisture .. 

Cod, sulphonated, 25% added mineral .. 

Cod, og gai hy added mineral .. 
e 1 


rums, |.c.1 « 
Neatsfoot, oo snide beeaed oe cugen 
Neatsfoot, 30° C 
Neatsfoot, prime. drums, “el. 
Ll 


le oe 
Neatsfoot, sulphonated, 75%, 
Olive, denatured, drs. gal. ............ 2% 
Waterless Moellon ... 2 jae 
A — 25% ‘moisture eee 
Chamois Moe! 
Common 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
8 coceee 


Sulphonated sperm, 25% water ‘ 
200 seconds visc., tks., 


French Shoe Plants Slow, 
Says Union Head 

American shoe manufacturers run 
their plants much more efficiently 
than French shoe factories, accord- 
ing to President William E. Thorn- 
ton of the CIO’s United Shoe Work- 
ers of America, recently returned 
after an ECA-sponsored tour of some 
parts of Europe. 

Thornton visited several French 
shoe production centers, among 
others, and discovered that most 
plants use old machinery and out- 
of-date techniques. He said that both 
production and wages were far lower 
than in the U.S.A. 

One trouble with the French sys- 
tem, he said, is that they try to man- 
ufacture too many kinds of shoes in 
a single factory. 

As to wages, he learned that the 
average is only 120 francs or about 
35 cents an hour. Thus, he estimated, 
a French worker has to save up about 
23 hours’ pay to buy a pair of shoes 
at $8, whereas an American worker 
(making $1.45 an hour) can “earn” 
the same shoes in five and a half 
hours. 





CONTROL THAT STITCH! 


Manual operation in the stitching room, no matter how experienced, is only human. It 
can and does make costly mistakes. Scientific, GUARANTEED STITCHING CONTROL is now 


possible. "CONTROLLED STITCHING" 


AJAX MACHINE CO. 170 Summer St., Boston, Mass. 
Call Liberty 2-8684 
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THE PERFECT SUEDE LEATHER 
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Finger Tip 
Control 
with the NEW 


evele) ATV: 
SOLE LEVELING 
MACHINE 


MODEL B 


The individuality of each shoe bottom can now be 
expressed more easily than ever before because the opera- 
tor need no longer exert heavy, tiring pressure on the foot 
treadle. This new machine offers much in leveling perform- 
ance, particularly where fine bottom character is an ob- 
jective. Thus the quality of each shoe bottom is improved 
while uniformity is not affected by the strength, weight or 
fatigue of the operator. He is free to concentrate on quality. 


It is a machine that truly makes modern mechanics and 
hydraulics the servants of the shoemaker — uses them to 
make easier the art of shoemaking. 


The design of the machine makes possible high pro- 
duction even though each shoe bottom may receive in- 
dividual treatment. A cone support reduces last strain 
and lower maintenance is possible as cams and clutch 
have been replaced by the hydraulic mechanism in which 
the parts run in oil. 


Your United branch office representative can provide complete details. 





Features That Help Produce 
Finest Bottom Character 


®Uniform pressure 
maintained — can be 
varied by adjustment 
of spring mechanism. 


®@ Operator can level a 
specific area on any 
shoe as long as neces- 
sary to obtain results 
such as highly defined 
cottage shanks and 
circular ball lines. 


Leveling roll movement hydraulically 
controlled under spring pressure — 
operation of the jack is effortless. 


@ Meets the need of a machine for 
Goodyear welts, turns, silhouwelts 
and stitchdowns . .. and wherever 
controlled leveling is required. 





UNITED SHOE MACHINERY CORPORATION 
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COUDERSPORT 
PENNSYLVANIA 


ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


**Always Reliable” 








LEATEX CHEMICAL COMPANY 
2722 WN. HANCOCK ST., PHILADELPHIA, PA. 


HIDE MARKET FIRM BUT 
TRADING IS GENERALLY QUIET 


Four-Week Buying Period Prompts Tanners To Hold 
Off Buying Temporarily 


Signs of some stability in hide and 
skin markets this week. A little more 
interest shown by tanners at the 
going prices although demand not 
very broad. Several tanners able to 
book some leather business but, at 
the same time, some advices indicated 
that a number of leather buyers were 
not able to buy as cheaply as they 
had hoped. Stability in rawstock 
markets materially improved tanners’ 
bargaining position on leather and 
shoe manufacturers, assured for the 
time being of no further drastic price 
reductions, were willing to take on a 
little more leather. 





Late Bulletin — Active buying 
by a large shoe manufacturer 


- seeking to fill heavy military con- 


tracts strengthened the hide mar- 
ket early Thursday, Sept. 6. By 
day’s end, big packers were sell- 
ing at 10-14 percent below ceil- 
ings while small packers were 
selling at 20 percent below, try- 
ing to hold at 15 percent. Ad- 
vances were in branded cows 
(27'%4c formerly, up to 28'%c), 
butt branded steers (25c for- 
merly, up to 2612 and 27c), and 
Colorado steers (24142 formerly, 
up to 25'4c). Light native cows 
sold steady at 30-31'4c. 





Sellers of hides and skins in gen- 
eral seemed more optimistic this week 
and in were no hurry to sell as the 
current permits are operative through 
September 29th. 

Big packers were not pressing for 
business, pointing out that running 
packs are still slow making as their 
percentage of total kill continues 
below normal. Some shipments of 


cured hides and skins will be later 
than expected due to late closing dates 
on recently sold open packs. As a 
result, not much is available in any 
one selection for immediate or nearby 
delivery from Big Four or larger in- 
dependent packers. 

Situation in small packer and coun- 
try hides continues somewhat dif- 
ferent. Most small packers and coun- 
try locker-butcher plants have been 
killing at a rather heavy rate and 
hides and skins are being produced 
in good quantities by these slaugh- 
terers. Gov’t. purchases of beef have 
encouraged many smaller killers to 
operate at or near capacity and this 
accounts for high prices being con- 
tinually paid for top grades of steers 
and heifers in live markets. 

Big packers apparently are not 
getting their share of this business 
as they still complain about being 
unable to purchase live cattle in large 
numbers at prices in compliance with 
gov't. ceiling regulations. As a result, 
production by big packers is not 
making any burdensome accumula- 
tion of hides to sell on current permits 
and they may not be able to offer 
much mere than a week’s output at 
any one time. 


Hides Stiffen 

Big packers only slightly active, 
selling about 12,000 hides, all heavy 
cows and heavy steers. wanted for 
specialty purposes. Prices on basis 
of 10% under Table II. Business in- 
volved 7,600 heavy native steers and 
5,100 heavy cows. Other packers 
quiet, offering some hides, but gen- 
erally trying out market. Tanners not 
showing any general desire to jump 
in and trade, feeling that with a 
four-week period they will have plenty 





QUOTATIONS 


Present 


Light native steers 
Heavy native steers 
Ex. light native steers 
Light native cows 
Heavy native cows 
Native bulls 

Heavy Texas steers 
Light Texas steers ... 
Ex. light Texas steers 
Butt branded steers 
Colorado steers 
Branded cows 
Branded bulls 
Packer calfskins 
Packer kipskins 


Week Ago Month Ago Year Ago 

31% 3314 331% 

30 30 30 

34 34 39 

-31%30 -31 “314% 25 

27% 28 31% 25 

24 24 24 -:15%4-16% 

30 30 30 20 

3414 341 341 24% 

37 37 2714,N 

27 -204% 
26% 19% 
33. 24-2414 
23 1414-15% 

-474, 45 -474%, 55 -65 6214-66 

-40 35 -40 50 -55 50 
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of time to think about what to do. 
The tone a little better, although with 
the relatively short supply of hides 
in the big packer market this is no 
indicator of the general position. 

Small packers look better. Ten- 
dency for a stronger market has stif- 
fened the ideas of small packers con- 
siderably, and has brought about 
some trading on the basis of 25% 
under Table I for hides previously 
sold at 30% under Table I. While 
the activity was substantial enough 
to establish a market, still many 
hides around that could be sold. Tan- 
ners very selective, looking for best 
quality hides. 

Country hides talked around 40°; 
under Table I, about 5% better on 
the discount table than previously 
sold. Sellers are looking at a 33- 
1/3% discount basis for their offer- 
ings, but tanners nowhere near that 
level. Best bids and very limited 
trading was noted at 40% under 
Table I. Quite a few hides around 
on which to trade, buyers looking 
at the best city butcher and locker 
productions first. 


Calf and Kipskins Firm 

Calfskins firm in the big packer 
market, soft in the small packers and 
weak in the country. New York city 
trimmed skins are purely nominal 
with no prices quotable as being 
based on any accurate market. Big 
packer calf is salable merchandise at 
steady prices, but no seller is going 
along with that by offering. Small 
packers are trying to stir up some 
interest, but tanners seem satisfied to 
try only to get the big packers and 
leave rest alone. 

Kipskins slightly active this week, 
3,300 Nashvilles selling at 43c, 2c 
above last business, overweights at 
37c. Other productions quiet, al- 
though good demand for packer kip, 
particularly overweights. Small 
packer and country kip very quiet, 
not so strong in nature. 


Horsehides Spotty 
Market nominal, although some 
have tried to establish the market 
by saying that $10 for trimmed hides 


is the market, based on 70 lb. Mid- 
western productions. No. tanners 
around who will test out the market 
by bidding, and many say that less 
money, if bid, would probably be 
sufficient to get hides. Cut stock is 
undetermined because of the nominal 
position, the best quotations heard 
ranging around $3.00 to $3.25 for 
butts, basis 22 inches and up, with 
fronts around $7.50. 


Sheep Pelts Spotty 

Shearling situation holding up weil 
in face of a generally deteriorating 
market for sheep selections. While 
the shearling market not strong, there 
is interest around for big packer 
production No. 1’s at $3.00 about 
25c less than the offerings. Tanners 
will not go higher as packers are 
finding out, except on some specially 
selected No. 1’s for particular pur- 
poses, usually a Mouton applica- 
tion. No. 2’s and 3’s are very 
nominal, called around $2.25 and 
$1.50 respectively. Small packer 
shearlings are priced about 25c less, 
some 50c less, depending upon 
quality. 

Spring lambs quiet and soft, called 
about $3 per cwt. liveweight basis. 
There is no puller demand, particu- 
larly since the wool market continues 
to sag. Pickled skins very soft, 
quoted at a top of $15, this level not 
sure. 


Dry Sheepskins Firmer 

Hair sheep markets firm at origin 
while slow here. Various reports 
heard regarding prices for Brazil 
cabrettas. One selling quarter ad- 
vised by shippers that Bank of Bra- 
zil has placed a minimum price of 
$14 a dozen for skins. This has been 
difficult to confirm as there have been 
offerings of regulars in the market 
at $13 c&f. 

It is understood, however, that it 
is more difficult to manipulate ex- 
change and asking prices have been 
higher. Not too much interest though 
a bid of $12 was refused for a small 
lot. 

Other varieties of hair sheep rather 
slow and nominal. Most buyers on 
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TABER 
TANNERY 
PUMPS 


.-» have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. Y. 
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CALAFENE ~ 
Binder and Filler 


CaN BM ATES Uniform quality binder, filler and carrying agent. 
Builds up body. Improves covering power and 
spread. Nourishes fiber and eliminates harsh feel. 


No manipulation necessary. 


2 bala el ose imparts permanent flexibility. Does not “pipe” or 
crack. Covers cuts and imperfections. 


SUEDE SPLITS Plumps the skins, strengthens and builds up low 
ends. When sueded the skins have a velvety 
nap and full mellow feel. Does not lay on the 
surface. 

ZTE Eval 10 

Apex Chemical Co., Inc. 


LONNIE 225 West 34th St New York 1, N.Y 





f QUALITY SINCE 1887 


You can depend on 


Guarauteed 


Since 1887, ATLAS has served the tan- ‘e) i L S 


ning industry with oils of proven quality 
and uniformity. 





Neatsfoot Oils 
Each ATLAS product is made to definite Sulphonated Cod Oils 


specifications and is handled from its — Neatsfoot 


crude form to insure the ATLAS Stand Split Oils 
ard of Quality. Moelions 
“and many 

Specialty Products 





REFINERY, Inc. Come to ATLAS with your 
production problems. 
142 LOCKWOOD ST., NEWARK, N. J. 





ESTABLISHED 1908 


Compounders and 
Sulphonators of Oil for Tanners , 
and Leather Finish Manufacturers ih a 


RAR Sul 
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sidelines until there is a pick-up in 
glove business as well as in the shoe 
end. 

Wool sheep markets slow due to 
easier wool end. At the Australian 
auctions last week, reports from Mel- 
bourne that 13,000 offered, 50’s up 
went at 6-12 pence, under 50’s at 
2-4 pence, shorn lambs at 7 pence, 
pelts at 4-6 pence cheaper and 24.,- 
000 skins at Sydney, market declined 
3-6 pence with shippers principal 
operators. 

Very little trading in shearlings 
with weakness again developing in 
domestic descriptions and asking 
prices for shipment too high for 
buyers here. 


Reptiles Confined 


Trading still confined to odd lots 
as most large buyers are out of the 
market. At the same time, not many 
offers received, especially from the 
Madras section of India. Reports in- 
dicate that arrivals are small at origin 
and with prices here continuing 
around the lows recently established, 
sellers are waiting for a better inter- 
est to develop. 

More offers from Calcutta with 
alum tanned water snakes, 3 inches 
up, averaging 31% inches, 70/30 
selection, at 13c and bid of 12c thus 
far refused. Offers of wet salted and 
alum tanned ramgodies with prices 
varied as to shippers and lots. 

Offerings of Siam diamond 
pythons, 20/30 centimeters, averag- 
ing 22-23 centimeters, 90/10 selec- 
tion, at $1.45, but still considered too 
high for this market. 


Deerskins Wanted 


Fairly good demand for Brazil 
‘jacks’ but it would seem that follow- 
ing each transaction, buyers reduce 
their ideas. Last confirmed trading 
at 72c fob., basis importers. Some 
shippers unwilling to go along, claim- 
ing that they were able to obtain 
higher prices but buyer now states 
that he would not duplicate this 
figure. Although some Siam deer- 
skins sold at 5714c. ex-dock, most 
shippers have higher views. New 
Zealand market quiet as Canada has 
bettered our prices. 


Pigskins Lag 

No change in this market as buyers 
in Fulton County are still out of the 
market. Shippers at origin, however, 
continue firm as some late reports 
from Manaos that France has bought 
several small lots peccaries and paid 
$2.80-2.85 f.o.b. for greys. However, 
it is felt buyers here could obtain 
skins at $2.60 f.o.b., on a firm bid, 
but none forthcoming. 
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News Quicks 


About people and happenings coast to coast 





® Charles P. Schwickrath has re- 
tired from Swift & Co., Chicago, 
after 53 years of service. He is the 
company’s oldest employee in term of 
service. 


Pennsylvania 


® Proctor & Schwartz, Inc., Phil- 
adelphia, pioneer manufacturers of in- 
dustrial dryers and textile machinery, 
has appointed Robert $. Kampmann, 
Jr., advertising of Philadelphia, as ad- 
Vertising agency, according to John 
W. Reinhardt, Proctor advertising 
manager. 


© Beginning Friday, Sept. 7, more 
than half of the employees of Elkland 
Leather Co., Inc., Elkland, will be 
paid weekly. Under the arrangement, 
these workers will receive $40 of their 
wages on the first week and the bal- 
ance at the end of the second week. 
The remaining employees will be paid 
every twe weeks. The company now 
has 800 employees. 


© British and American feet have 
grown bigger since 1900, according to 
the Shoe Research Association there. 
The English men still have the shorter 
feet with an average of 10.3 inches 
while English and American women 
average 9.3 inches, 


Michigan 
® The Dow Chemical Co., Midland, 


has announced development of a new, 
safe preservative for materials subject 
to the attack of micro-organisms. The 
chemical, Copper 3-Phenylsalicylate, 
is now available in pilot plant quan- 
tities. 

Texas 


© Potts-Knaur Leather Co., Dal- 
las, recently celebrated its 40th anni- 
versary by moving into a new build- 
ing at 3141 Oak Grove St. Raymond 
Potts, president of the firm, has an- 
nounced election of his sons, Ray- 
mond, Jr., as treasurer and W. G. as 
secretary. The firm distributes shoe 
repair materials and supplies. 


®@ Tandy Leather Co., Fort Worth, 
established in 1919, has taken a 10- 
year lease on a building at 2nd and 
Throckmorton streets and will move 
to the new location about Sept. 15. 
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Ohio 


® Stockholders of Diamond Alkali 
Co., Cleveland, have authorized a 
split of the company’s common capital 
stock on the basis of two shares for 
one. They have also authorized the 
board of directors to exercise an op- 
tion to acquire Kolker Chemical 
Works, Inc., with 33,500 shares of 
Diamond stock. Both shoves had been 
recommended previously by the board. 


New Hampshire 


® Close to 400 employees of Evange- 
line Shoe Co., Manchester, returned 
to work on Aug. 30 after a week’s 
walkout which was described by Al- 
bert R. Manville, president of Local 
84, United Shoe Workers of America, 
CIO, as an unauthorized strike ‘‘to 
get the company to abide by the terms 
of its contract.” Workers left their 
jobs over grievances involving pay 
scales for various operations. 


© Appointment of Leo Landers as 
assistant superintendent of the Riv- 
erside mill of Brown Co., Berlin man- 
ufacturer of shoe innersoles, has been 
announced by J. R. Almand, man- 
ager of the company’s paper division. 
Landers has been with the firm since 
1923. 


® Robert E. Livernash, director of 
economics and labor research for J. F. 
McElwain Co., Nashua shoe manu- 
facturer, has been granted a leave of 
absence from the firm until Jan., 1952, 
to join the New England Wage Stabi- 
lization Board temporarily. He will 
be attached to the board’s offices in 
Boston. 


®@ Moe Miller, president of Miller- 
Hermer, Inc., Dover shoe manufac- 
turer and one of the town’s leading 
industries, has denied rumors that the 
firm plans to leave the area. Rumors 
followed reports of friction between 
company executives and officials of 
Dover which own the factory space 
occupied by the firm. 


® Diamond Alkali Co. has an- 
nounced a two-year multi-million- 
dollar program of plant expansion at 
its Painesville plant, according to 
Raymond F. Evans, president. The 
project calls for enlargement and 
modernization of present facilities 
which will enable the firm—one of 
the nation’s foremost producers of 
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basic chemicals—to step up output of 
caustic soda and chlorine substantially 
by the electrolytic method. 


Missouri 


® Melvin Howell, former lasting 
room foreman at the Spalsbury-Steis 
Shoe Co. plant before its sale to 
Brown Shoe Co., is now in charge 
of the lasting room at Brown’s Farm- 
ington plant. Lindell Rogers, for- 
merly with Spalsbury-Steis, is pack- 
ing room foreman at the same plant. 


® Chapter XI petition for reorgani- 
zation of Kaut-Lauman, Winters, 
Inc., Dixon shoe manufacturer, has 
been approved by Bankruptcy Court 
and debtor continued in possession, 
it is reported. ‘Liabilities are reported 
at $92,853. 


® Rohm & Haas Co. has spent some 
$1,156,000 to prevent air and stream 
pollution at its Bristol plant. Instal- 
lation of a new trickle type odor 
control filter is the latest to be added 
to cost of controlling odors and wastes 
at the plant. The company has spent 
some $400,000 since 1944 on a waste 
acid conversion plant to avoid pollu- 
tion of the Delaware River. 


® An information program to sup- 
ply manufacturers, retailers and con- 
sumers with authoritative news and 
data on plastic film and plastic coated 
fabric has been announced by the 
Plastic Coatings & Film Associa- 
tion, 9 Rockefeller Plaza, New York. 
Use of these materials in shoes, up- 
holstery, luggage and a host of ar- 
ticles has increased tremendously since 
the last war, but sources of informa- 
tion have not kept pace with the 
product. The Association will report 
on style and use trends in various 
fields of application. 


Missouri 


®@ A recent defense contract awarded 
Tweedie Shoe Co. will cause re- 
opening of the company’s plant at 
Versailles. The plant has been closed 
for some time but will employ approxi- 
mately 80 persons in the near future. 


New Jersey 


®@ Adjourned hearing on confirmation 
of an amended Chapter XI bankruptcy 
plan offered by Fashion Sport Shoe 
Co., Inc., Paterson women’s shoe 
manufacturer, has been postponed by 
referee in Newark to Sept. 18 at 2:00 
p.m. The company is offering credi- 
tors 100 percent payable, 10 percent 
on confirmation and five percent 
monthly thereafter. 
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© Garden State Shoe Co., Inc., 
Paterson footwear manufacturer, has 
filed petition in Camden District 
Court to effect an arrangement under 
Chapter XI of the Bankruptcy Act. 
The company is offering creditors 100 
percent, payable 10 percent on con- 
firmation and five percent monthly 
thereafter, beginning 60 days after 
confirmation. Liabilities are listed at 
$220,220 and assets at $34,737. 


Massachusetts 


® Earle Snow has been re-elected 
president of the Brotherhood of Shoe 
and Allied Craftsmen, Brockton, 
for the next year. Raymond Lynch 
was re-elected secretary-treasurer at 


the union’s annual election while 
Thomas Mullins was named general 
vice president and organizer. 


© Creditors of Medway Shoe Mfg. 
Co., Boston, have approved an exten- 
sion of time for payment in order to 
permit the firm to meet its obligations 
without going out of business, it is 
reported. 


® Pilgrim Shoe & Sewing Machine 
Co., 423 Atlantic Ave., Boston, will 
sell new and used shoe, sewing and 
textile machinery. Julius Feierstein 
is president-treasurer of the firm. 


® Stein-Sulkis Shoe Co., Haverhill, 
has negotiated new leases for its pres- 
ent factory space. The firm, which 
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has occupied space in Haverhill for 
the past 11 years, will continue to 
occupy its present plant on the Hamel 
property through 1955. 


® Roland Clery, son of Maurice 
Clery, president of Tanneries de Sir- 
euil, France, is presently visiting the 
U. S. on a survey of the leather and 
shoe market. He is making his head- 
quarters with S. H. Greenberg Co., 
American distributor for the well- 
known line of French calf leather. 


© Pasquale Colella, president-treas- 
urer of Laird-Schober & Co., Haver- 
hill, has denied persistent trade ru- 
mors that the company will be sold 
to United States Shoe Corp. of Cin- 
cinnati. Colella says similar stories 
concerning possible sale of Colella, 
Inc., with which he and his son, Ger- 
ald, are associated are unfounded. The 
reports were also denied by A. B. 
Cohen, president of U. S. Shoe Corp., 
which recently was seeking another 
factory to manufacture high-styled 
Red Cross shoes. 


© The American Resinous Chemi- 
cals Corp. and The American Po- 
lymer Corp., Peabody, have named 
Baker & Collinson of Detroit as 
agents in the state of Michigan. Offices 
are at 1200 Mt. Elliott Ave., Detroit. 


® Sidney Spiegel has resigned as 
vice president and member of the 
board of directors of Mutual Shoe Co., 
Marlboro. He will join Kleven Shoe 
Co., Spencer, about Oct. 1. 


New York 


® Sam Gurley, Jr., has resigned as 
sales manager of the Durite Depart- 
ment, Chemical Division of The Bor- 
den Co., iNew York. His duties will 
be handled by William F. Leicester, 
Borden vice president in charge of the 
division, until a successor is named. 


@ j. M. Rich, former advertising 
manager of the women’s shoe division 
for Florsheim Shoe Co., Chicago, has 
been named sales manager for the 
Carlisle Shoe Co., New York City 
manufacturer of Mademoiselle shoes. 
He will also supervise the advertising 
department of which Shirley J. Blacher 
is in charge. Kaye Stewart has been 
named fashion director. 


@ The plant of Dino’s, Inc., New 
York manufacturer of women’s shoes 
located at 47 East 12th St., was badly 
damaged by a flash fire recently, Ex- 
tent of damage has not yet been dis- 
closed. 
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@ A.S. Beck Shoe Corp., New York 
shoe chain, has begun its fall adver- 
tising campaign with ads in 15 Sun- 
day and 90 daily papers ranging from 
400 to 1500 lines per ad. 


© Tico Shoe Corp. has purchased a 
five-story industrial building at 143 
Duane St., New York City. 


@ Joseph Bilotta, stylist and de- 
signer of Palizzio, Inc., has left the 
firm after seven years of association. 


® Ronnie Mermelstein has suc- 
ceeded Irving Karten as sales manager 
of the New York offices of Foot De- 
light Shoe Corp. 


® Sol Greenspan has been named 
lasting and making room foreman for 
Chic Footwear Co., Inc., New York. 
The company makes popular priced 
California process footwear. 


® S. Sacco has resigned as executive 
with Florsheim Shoe Co. in Chicago. 
Sacco will return to New York. 


® Stocko Metal Products of Ger- 
many has reduced prices on its alum- 
inum shoe eyelets, made to American 
standard sizes, and shoe buckles, ac- 
cording to U. S. agent, Henry Black- 


wood 


© Organization of Heyden Export 
Corp., wholly-owned subsidiary of 
Heyden Chemical Corp., New York, 
has been announced. The new firm 
will specialize in sales of chemicals 
and other products in Western Hem- 
isphere countries. Paul van der Strict 
has been elected president of the com- 
pany. 


® Charles Footwear, Inc., has filed 
articles of incorporation to manufac- 
ture shoes in Brooklyn. Principals are 
Charles Goldzweig, Rita G. Maresca 
and Alfred A. Rosenberg. 


@ Articles for the dissolution of 
Bayer Bros. Leather Co., Inc., New 
York City, were filed recently with 
the office of secretary of state in 
Albany. 


@ “Citrus Queen” Carolyn Stroupe 
of West Palm Beach, Fla., was pre- 
sented with a wardrobe of kid leather 
shoes and matching bags upon her ar- 
rival in New York recently. Gifts 
were donated by the Kid Leather 
Guild. 


@ Max Feller has been elected a vice 
president of International Latex 
Corp. Feller, who joined the firm in 
1946, has been assistant to the presi- 
dent. 
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More than forty 
years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 
every type for the 


My ice and Works 


3240 GRACE-AVENUE.. + NEW. ¥ORK-67. 


Bronehe 


Philadelphia - Fort Wayne 


Gloversville . Montreal 








Why Buy Imperfect Embossing Plates 7 


STANDARD GUARANTEES THE MOST PERFECT PLATES MADE, 
VARYING NOT MORE THAN | THOUSANDTH OF AN INCH 
ON BOTH SIDES, STANDARD PLATES HAVE NO EQUAL. 


STANDARD EMBOSSING PLATE MFG. Co. 


Since 1888 Manufacturers of 


ELECTROTYPE EMBOSSING PLATES 
SOLID STEEL ENGRAVED PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


129-131 PULASKI STREET NEWARK 5, N. J. 
Foreign Representative 
WOLFF INTERNATIONAL, INC., 2577 North Teutonia Ave., Milwaukee 6, Wis. 
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® Cash awards of $500, $200 and 
$100 are being offered for the most 
effective slogan submitted for the 
Fifth National Plastics Exposition, 
sponsored by The Society of the Plas- 
tics Industry, to tbe staged March 
11-14, 1952, in Convention Hall, 
Philadelphia. Any person connected 
with the plastics industry, its sup- 
pliers or customers is eligible to com- 
pete with entries postmarked not later 
than Nov. 1. 


®@ Further details of the formation of 
J. Romm Co., Inc., New York City, 
is now available. The firm has been 
organized for the express purpose of 
acting as exclusive selling agent for 
Lorraine Footwear, Inc., at 1911 
Park Ave., New York. Romm con- 
tinues in his capacity as a stockholder, 
director and officer of Lorraine with 
which he has been associated for the 


past three years. 


LIQUID Canada 


@ Wholesale sales of footwear in- 


creased 8.5 percent in dollar volume 
during June 1951 as compared with 
June 1950. For the first six months 


of 1951, sales ran 28 percent ahead 
of last year. Stocks were valued at 


EXTRACT 30.6 percent higher than a year ago. 


® Warren B. Beckler has been ap- 

° ° inted vice president in charge of 
for shipment from our Chicago plant se eotactulan af hewn Claas a 
cording to Laurence F. Whittemore, 
president of Brown Co. and Brown 
Corp. Beckler has been works man- 
ager since 1942 of the LaTuque 
(P.Q.) Sulphate Pulp Mill where he 
has just completed 30 years of service. 


Ms 
He joined the research department of 
e TY) e Brown Co. in 1919 after returning 
from overseas service with the Army 


in World War I. He will also be in 
4103 S. LASALLE STREET * CHICAGO 9, ILLINOIS charge of the rehabilitation of the 
Brown Corp. at LaTuque. 
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TACCO Brazilian Leathers 
SOLUBLE CLAY Ask 


THERE IS ONLY ONE “TACCO” 
© Schlossinger & Cia. Ltda. ae 
THE AMERICAN COLOR 


& CHEMICAL CO. Caixa Postal 917 BIGGER 
Sele Distributors to the Leather Red Feather 


Industry S 
aitiite Farehase Beret Sao Paulo, Brazil This Year! 
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INTO YOUR BUSIN 
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A POKING OUR NOSE | 
SS....1S OUR BUSINESS 


For years tanners have been saying to us, ‘““Come and 
take a look at our place and see what you can do to 
help us increase production efficiency.” It’s become 
our business to know your ‘business—inside out and 


backward—but mostly forward! 


It was because so many tanners asked us for help that 
we were able to develop and perfect the new and 
revolutionary Hydraulic Continuous Feed Wringer— 
the wringer you don’t have to open and close before 
and after operation—the wringer that lets you change 


sleeves conveniently—the wringer that insures abso- 


Yichie js * 


The Stehling Hydraulic Continuous Feed Wringer 


lute uniformity of moisture content at all times—the 


wringer that eliminates the mechanical clutch. 


When we say the Stehling Hydraulic Continuous Feed 
Wringer saves time and labor, we mean it really saves! 
It’s compact, efficient, simple to operate—and adjust- 
ment and maintenance are down to the minimum. 
This Stehling machine will save its cost in a remark- 
ably short time. It’s doing it wherever it’s installed— 
and it’s doing a job on increased and improved pro- 


duction that means bigger profits! 


Get the facts now. 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
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} Manufacturing Specialists—Fatliquors, Sulphonated Oils, 
Seep Hard Greases and Soaps for Tanners : 


The Services of our Research Laboratory 
are at your Disposal. 


Not merely «name, bot WHITE & HODGES, INC. 


cellence. Everett, Massachusetts (Boston Postal District) 











yy Omeamca nay | Bier sve oncom 
LABORATORIES INC, | MARDEN‘WILD CORP. 


about a and all—of your tan- MARDEN-WILD of CANADA, LTD. HALIPAX, N. S$. 
ning problems. 


e our ice—our sg 
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culties ap bay nd Re- 

peir—in factories. . ‘ 

iin A is Experienced Help| 

— various industries allied Get eeprom gai eee 
‘anning. chan t it — elassi: 

oleh he entire indaaies in LEATHER 

@ Have us develop any new AND SHOES! Your “keyed” and confidential mes- 

processes you have under contem- sage will reach thousands of executives. L&S Want 

pletion. Ads have placed many top men in suitable positions. 


Aegoat ©. Orthmene "922 NORTH 4th STREET LEATHER and SHOES 


a. eae Site OEMS a eerr 300 WEST ADAMS ST., CHICAGO 6, ILL. 
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COMPOUNDS = LIQUID EXTRACTS 
AMERICAN EXTRACT CO... .....-: 
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SHOE CONSUMPTION 


(Continued from Page 11) 


tanners had to use a poorer quality 
bend or shoulder or belly. This was 
fair price competition but unfair on 
a comparative quality basis. 

To be realistic, few sole leather 
tannages, iron for iron, outwear 
composition. A 9-iron composition 
sole outwears a 9-iron shoulder sole. 
The composition sole producers did 
a mighty good job of telling this to 
the public, and an amazing number 
of people know about composition 
soles and the terrific value they are 
supposed to receive—and have had 
time to see it proved. The tanners, 
meanwhile, sat back and said it was 
a “cycle” which we'd experienced be- 
fore, and that it would blow over. It 
was a sorry attitude, as we’ve now 
learned. 


Unfavorable Trend 

Then came the Bold Look, calling 
for soles of 12 to 14 irons. But the 
uppers were rarely built for such 
rugged soling. Consequently, a pub- 
lic which had for centuries been ac- 
customed to its shoes wearing out 
first at the sole, now found instead 
that the upper stitching broke, or the 
quarterlining wore out, or the kids 
pushed through the end of the toe— 
and the bottom of the shoe was still 
quite wearable. The shoe manufac- 
turers put a Cadillac chassis on a 
Ford body. This could contribute to 
a new trend in shoe consumption—- 
and hardly a favorable one. 

The casual shoe is another case in 
point. It has done a great job. 
Women who for years have bought 
and worn the higher-priced shoes of 
other constructions have found the 
casual giving them similar enough 
satisfaction, and at a lower price. 
This could set another trend — that 
away from better grade women’s 
shoes. In short, there is a shift tak- 
ing place in quality shoe business to 
a group of relatively new producers 
making good casuals. The producer 
of quality staple footwear has found 
his traditional markets less secure 
than he’d always believed. 

The casual shoe manufacturer, 
going into full stride soon after the 
war started, used fabrics and any 
other upper material he could lay 
hands on, including shoulder-leather 
soles. These shoes had color, style, 
and were priced in the $3.95-$4.95 
range. A couple of years ago these 
producers became “leather-minded,” 
took a good piece of elk side leather, 
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with all colors available, and put it 
into their shoes. Originally this 
— of side leather was generally 
u only in boys’ unlined shoes, 
was about a four-ounce weight. The 
composition sole also came strongly 
into the picture, reduced costs, in- 
creased wear. 

What happened? Where a woman 


might buy two or three pairs of these 
in a season years back, she now pur- 
chased only one-or two pairs be- 
cause of the appreciably longer serv- 
ice. And if the still-wearable casual 
was shunted aside for a new pair, the 
old pair became a house shoe or 
house slipper. Consequently, the 
house-slipper business may also find 
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WILLIAM Whitman conrany, INC, 


ARLINGTON DIVISION 


261 FIFTH AVENUE, NEW YORK 16, N. Y. 
Telephone: ORegon 9-1000 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
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Isn’t this a bit premature, Oswald? 
Just because you told me about 
Controlled Penetration of fat- 
liquors by Salem Oil & Grease 
Company to bring out the natural 
beauty in leather doesn’t mean I’m 
going to marry you. 
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IN BACK OF THE NAME 
5 Conveniently Located Plants 


When you call on Mears for wood heel 
blocks, you are assured of the craftsman- 
ship you expect, whether supplied by 
our Massachusetts, Missouri, New 
Hampshire or Ohio factories. Each plant 
has the experience in personnel and the 
special equipment needed to meet to- 


day’s most exacting demands of produc- 
tion and styling. To be certain of an 
adequate and dependable supply of high 
quality wood heel blocks, we suggest 
that your requirements be made known 
at an early opportunity. - 


FRED W. MEARS HEEL COMPANY, INC. 
GENERAL OFFICES, LAWRENCE, MASS. 
Plants at Troy, Mo. * St. Louis, Mo. * So. Charleston, Ohio + Erving, Mass. * Conway, New Hampshire 
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America’s Style Leaders 

in every price range count 
on Mears wood heel 
blocks for dependability 
of performance. 


September 8, 1951 





itself caught in the snare of this trend 
toward reduced consumption. 

And the casual shoe manufacturer 
finds that he has created a sort of 
Frankenstein that is slowly catching 
up with him. In adding long-wearing 
synthetic upper materials to his shoe, 
he is giving a kind of “deathless life” 
to his shoe—and dealing a blow to 
his sales outlook. 

Recently, Macy’s offered casuals 
with composition soles and synthetic 
uppers, advertised as “long-wearing,” 
and available in red, white or green. 
The price: $2.44—and two pair for 
$4.74. This, too, may be part of the 
trend—the retailer trying to promote 
the two-pair sale in order to sustain 
his pairage in a market of declining 
consumption. 

These synthetic upper materials are 
actually a good value, which per- 
haps the average upper leather tanner 
has not recognized, or is unwilling 
to. These materials were originally 
launched in the low-priced casual 
field, and signs are they will move 
into better grade casuals. Here an- 
other “traditional” market of the 
upper side leather tanner is jeopar- 
dized. It could have an unhappy 
ending. 

Out of all this the shoe and leather 
industries may be facing a more 
drastic change than is generally rec- 
ognized at present. A rising trend 
toward increased use of synthetic 
upper materials, as has already oc- 
curred in soling materials. could con- 
ceivably one day leave the tanner 
with a substantial surplus by virtue 
of lost or diminished markets of con- 
sumption. Necessity might require 
a search for new markets for security 
reasons. 

And shoe business? If the present 
“trend” mounts, per capita consump- 
tion could very well decline from the 
current three pairs or slightly more 
to, say, two and one-half pairs. This 
half pair drop in per capita consump- 
tion could mean a loss of nearly 
100,000,000 pairs yearly—-a genuine 
catastrophe. 

This, of course, is not written with 
any thought of pessimism or defeat- 
ism. I am fully aware that the 
thought of one-pair-instead-of-two is 
not completely correct. There are 
some shoes to which this does not 
apply. But, on the other hand, it ap- 


plies to others. For example, the 
men’s quality shoe field has felt the 
impact of the men’s casual shoe— 
and may well feel it'more later if a 
“trend” is established. We know that 
the men’s staple shoe business has 
been seriously affected by longer 
wearing soles—and also by what a 
good slice of the public considers 
prohibitive prices. The latter could 
accelerate a trend toward casuals, 
cheaper in price and longer wearing 
(or just as long), with synthetic 
uppers also contributing. 

Our own company is a small one 
that must continually keep operating 
to exist. We do not have the reserves 
to afford prolonged delays, slumps or 
layoffs. Hence, we arg determined to 
play every card in the deck to see 
that we not only survive but grow in 
conformity with the economy of our 
country and the opportunities it of- 
fers to those who take the trouble to 
think ahead and do something about 
it. 

Progress Not Static 

Every industry has to be ready for 
a change in its business. There is 
nothing static or “traditional” about 
progress. New ideas constantly in- 
trude upon us. If we look to other 
industries, we cannot expect that we 
shall be the exception. The automo- 
bile replaced the horse; oil and gas 
are supplanting coal; a variety of 
metal and wood products have shifted 
to plastic; nylon and rayon have in- 
undated silk; newer fibers are jeop- 
ardizing wool and cotton. Similar 
changes are on the threshold of our 
own industry. 

But there need be no anxiety — 
if we do something about it. The 
coal industry, surviving the brunt of 
initial attack, has realized a new 
growth by establishing new products 
and new markets for coal _by- 
products. The cotton industry has 
likewise called upon its ingenuity to 
rise to new heights, despite the threat 
of a variety of synthetic fibers. The 
lumber and wood products industry 
have also opened new fields to more 
than compensate for lost markets. 

While in some instances leather 
might well seek other uses or mar- 
kets as a balance against the eggs-in- 
one-basket practice, it has every good 
reason to put up an all-out fight to 


retain its present markets, while at 
the same time helping to increase the 
growth of consumption of leather’s 
principal end product—shoes. 

We should take an interest in our 
customer’s customer. For instance, 
no packer advertises hides to the pub- 
lic with the thought of promoting the 


Liberty 2-8672 and 2-8673 




















Come on, boys. Break it up. This 
is no place to discuss Controlled 
Penetration of fatliquors by Salem 
Oil & Grease Co. to make leather 
more luxurious. 














R FELTS 


For long life and best all-round results 

ANGER specify KENWOOD WRINGER FELTS 
for your: Stehling Continuous Feed Leather Wringing Machine 
Re tate cna reste Quirin Wringer 

\ Ae HUYCK & SONS « KENWOOD MILLS « RENSSELAER, N. Y. 


KENWOOD 
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Gor the Best 


IN COMFORT 
AND CONVENIENCE 


New Jefferson 
HOTEL 
Completely remodeled and re- 
furnished—New Jefferson Hotel 
will make your visit to South 

Bend much more pleasant. 


CONSIDERATE 
RATES FROM $2 " 


SOUTH BEND 
INDIANA 


HoTEL DAYTON 
A modern hotel with every com- 
fort and convenience to make 
your stay a delight in Kenosha 
—where business and pleasure 
mix. Home of the Town Casino. 


RATES 
FRoM . *2°5 


KENOSHA vwisc. 
Personal Management 


FRED F. KEAN 
AND ASSOCIATES 








end use. The complacency of the 
packer, is one of the tragedies of the 
leather industry. Yet the producers 
of other basic raw commodities such 
as steel, aluminum, lumber, oil, etc., 
are constantly publicizing the merits 
of their materials in relation to the 
end products and public consump- 
tion. They support their customers 
who fabricate these raw materials 
into an end product. The time may 
come when the packer thinks in this 
direction—though then it may be a 
little late. 

It is time for this industry and all 
its branches and suppliers to investi- 
gate what may be symptoms of a ma- 
jor trend in the making. It could 
well be that we are tending to over- 
stretch ourselves to the point where 
the law of diminishing returns has 
begun to come into play. It may be 
too early for any pattern of reduced 
consumption to have established it- 
self. All we know is that the signs 
point to some disturbing symptoms. 

And when the disease strikes the 
end product—in this case footwear 
—it is time for every segment of the 


- industry, no branch or product ex- 


cluded, to team up and do battle with 


the problem. 
— END — 


NEW DEVELOPMENTS 
(Concluded from Page 12) 


One important feature is that it 
cannot be reversed except at the com- 
pletion of the first cycle, the time of 
the drawing up of the upper to the 
wood. 

This assures quick correction of 
any upper not in process of exact 
pulling. A tripping of the reverse 
treadle is all that is needed to quickly 
reverse the machine into its starting 
position. 

This saves damaged shoes that 
sometimes are torn from the ma- 
chine; it saves time and operator 
fatigue; and it speeds up production 
not only through the saving of crip- 
ples but in quicker handling of the 
work. 

Source: United Shoe Machinery 
Corp., Boston; Pat. No. 2,536,104. 
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Convert into 


CASH! 


those odd-lots of leather, or excess materials, 
unused machines or equipment you no longer 
need. 

© Convert these unused things into cash, save 
storage space and increase efficiency. 

© This can easily be done by using the Want 
Ads of LEATHER AND SHOES ... at very 
small cost. ($2.50 per inch) 

© That's one good way—and one way is all 
you need—to make your offerings to thou- 
sands of shoe and leather executives and 
purchasing agents—who may need most what 
you have to sell. 


Mail Your “Want Ad" to the publication offices of: 


LEATHER 
and SHOES 


Chicago 6, Ill. 
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Wanted and For Sale 





Wanted: Surplus Stocks 


Samples and Factory Damages 
Also LEATHER ee and REMNANTS. 


MATT AMROSE & SONS, 
SYRACUSE, N. Y. 


For Sale at Low 
And Attractive Prices 


Upholstery Leather, mixed colors, all sorted and 
trimmed, perfectly flat im bags, full hand size 
and larger. All natural flesh back, sorted for 
euffs, counters, etc. 31,000 pounds @ 29c— 
for the lot. 


White Wool Felt, 4” thick, pasted on Natural 
color calf finish good weight imitation leather 
—New goods in full rolls—1/3 of lot 25” width, 
2/3 of lot 50” width. 3,000 pounds new goods, 
per pound 60c, or will consider separating at 
a price. 


Platform Felt 2 weights mixed in lot—1/5 of 
lot 4%” by 40”, 2/5 of lot 12” to 18” by 40”, 
balance 40” by 54”. All flat, well packed in 
ras of about 250 pounds each. 10,000 pounds 
@ 














Good quality Felt in Block Cute only, size of 
about 6 x 12 and larger, 2,000 pounds @ 12c. 
%” Jute Felt remnants, large, 3,000 pounds @ 
12c. 





Cheap Pennant Felt Green-Brown Strips 4 to 
8” width and 40-50” long. Some shorter. All 
flat, rolled in bundles, 3,000 pounds @ 25c. 


Rubberized Felt 1/16 to %” thick, black, grey 
and cream color, full rolls 30-36” width. New. 
9,000 pounds @ 28c. 





Rates 


E 
, 


| 
te 
I 
hi 


itll 

ji ih 
gi 
big Ge 
hh ef G5 E 


Chicage 6 











Machinery For Sale 


1—Prime, rotary type toggling unit, 42 frames, 
5%’ x 11%’—complete with floor mounted 
heating units, fans, ducts, temperature and 
humidity controls, and motors. Unit as good 
as new. Toggles also available. Write Box Z-1, 
Leather and Shoes, 300 West Adams Street, 
Chicago, Illinois. 





Wanted 


Splits—1% to 2% ounce, unfinished, 

vegetable or chrome retan. 
Imitation Leather—Seconds, odd lots, 

any weight, any color. 
Sheepskins—Crust, off boards, finished. 
Please phone Algonquin 4-3450 NYC or 
write J-7, c/o Leather and Shoes, 20 
Vesey St., New York 7, N. Y. 


Packer Splits 


WANTED: Carlots of Packer Splits in the 
Blue. State quantity available and prices. 


Address J-8, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill. 





For Sale 
1 (one) Sheridan 9-E 54x25 Embossing Ma- 
chine 
1 (one) 6-ft. Korrect Measuring Machine 


1 (one) DeVilbiss Spray Booth 


Deckert Leather Finishing Co., 
Newport, Ky. 





Help Wanted 





Representative Wanted 


ESTABLISHED LEATHER FINISH manu- 
faeturer is looking for a qualified man to 
represent them in the Middle West. Good 
opportunity. State experience. 


New York re 7, N. ¥. 














Ski Cloth, numerous pastel colors, % to 10 
yards long and some much longer, in rolls, 
mainly flat folded in bales. 60” — 2-3 
weights napped back. 19,000 Ibs. @ 58c. 

Awning Material, some plain, mostly bright 
stripes. Some triangular shape — mostly 
straight cut full width and \% to 3 yards long. 
Flat folded and tied in bundles. 12,000 Ibs. 
@ 18c. 


Light weight Cotton Padding, 1 to 3 yards 
long, full width, flat folded—sewed against a 
e light weight netting. 2,000 Ibs. @ 25c. 


Auto Upholstery Cloth, grey, cotton, 7 ounce. 
All Block Cuts, odd shapes and a lot that are 
straight cut. Size about 5 x 8” and larger. 
8,000 Ibs. @ 25c. 


Auto Upholstery Cloth, mostly wool with cotton 
mixture—-Block Cuts only, a odd shapes 
and some straight cut. 3,000 lbs. @ 30c. 











For Sale 
Leather Glove Factory on Pacific Coast 
Old Establishment 
Work, Ropers & Driving Gloves 
Experienced Crew and Good men on the road 
Modern Equipment, Over $100,000 sales yearly. 
Address J-1 
c/o Leather and Shoes 
300 W. Adams St. 
Chicago 6, Ill. 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 
E-4 19 Pingry Place, Elizabeth 3, N. J. 

ELizabeth 3-7336 : 








Representatives Wanted 
SEEKING REPRESENTATIVES 


for 
Latex (natural and synthetics) 

and 

Solvent Cements. 

Address H-18, 

c/o Leather and Shoes, 
300 W. Adams St, 
Chicago 6, Ill. 














Rubberized Sheeting, remnants—%% to 2 yards 
long, full widths, flat folded, unwrinkled. 
11,000 Ibs. @ 12c. 


Black Drill Cloth Bags—clear cutting—'‘Un- 
used’’ Size without flap 9 x 12”. 18,000 Ibs. 
equal to about 75,000 bags, 12c per Ib. 


Spun Rayon, about 1 yard to 1% yards, full 
widths. All samples, hardly 3 pieces alike in 
color or shade. Flat folded in cases. 15,000 
Ibs. @ 25c. 


Imitation Leather—various colors—remnants, 
about 4% to 1% yards, mainly full widths, 
medium and a little heavier weight. Fiat folded 
in bundles, packed in about 300 Ib. bales. 
8,000 Ibs. @ 13c. 


Terry Cloth, full M yy bone ae some wide tubular 
remnants about % to ral yards long. All 
white, packed in bales. ety 000 Ibs. @ 44c. 


non Flannels, white unbleached, golden 
black, colors. 1 to 10 and 10 to 20 
a 4-6-8-10-12 ounce. 




















CENTRAL 
217 Milwaukee Ave., Chicago 6, 
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For NEW IDEAS In Shoe Styling 
Subscribe To Our Imported 
SHOE DESIGN SERVICES 
Ask For Descriptive Price List 


Overseas Publishers Reps. 


68 Beaver St. New York 4, N. Y. 
BOwling Green 9-5477 
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Situations Wanted 





Leather Man 


experienced upper lining and sole leather 
sorter of all kinds, able inside and outside man, 
or both combined, willing worker, looking for 
job in the leather or allied line. Will go ‘any- 
where. Write Box Z-4, Leather and Shoes, 
20 Vesey St., New York City. 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


GRISWOLD 


14 Preakiia St. Selem, Mess. 
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Deaths 





Theodore Loewengart 
. . . 45, tannery executive, died of a 
sudden heart attack while on board 
a train that was carrying him on a 
business trip to St. Louis. Loewen- 
gart was a partner in the firm of Loe- 
wengart & Co., New York tanner, and 
was well-known throughout the 
leather and shoe industry. In addi- 
tion to his activities in charge of com- 
pany sales, he was active in community 
affairs such as the United Jewish Ap- 
peal and the Federation for the Sup- 
port of Jewish Philanthropies. He 
was also co-chairman and co-treasurer 
of the ladies’ handbag division for 
both drives. He leaves his wife, Ruth, 
and his mother, Mrs. Helene Loewen- 
gart. 
Elmer L. Moore | 
.. 81, wood heel manufacturer, died 
recently at his home in Westville, 
N. H., after a long illness. He was 


co-founder of the Slipper City Wood ~ 


Heel Co. along with Horace E. Bond, 
and was associated with wood heel 
making until he retired in 1934. He 
also founded the Moore Wood Heel 
Co. in Haverhill and was associated 
with Clarence Silver Leather Rem- 
nants Co. and the C, K. Fox Wood 


SOLID 


STANDARD 
BRANDS 


~shoe manufacturer. 


LIQUID 


Heel Co., where he was superintend- 
ent. He leaves his wife, Annie; and 
five sons, Frederick A., Lewis E., Paul 
R., Gerald C., and Arnold S. 


Joseph P. Kelleher 

. 75, shoe foreman and former Gov- 
ernment leather inspector, died Aug. 
30 at his home in Brockton, Mass., 
after a long illness. A native of Ran- 
dolph, he lived in Brockton for many 
years and was a foreman at the Rich- 
ard & Brennan Shoe Co. of Brockton 
for 35 years. During World War Il, 
he served as a Government leather in- 
spector and returned to the shoe in- 
dustry following its termination. He 
was active in religious affairs. Sur- 
viving are his wife, Evelyn F.; a son, 
Francis J.; a daughter, Miss Kathryn 
M. Kelleher, and a granddaughter. 


Morris Minor 

. 65, shoe manufacturer, died re- 
cently at Genesee Memorial Hospital, 
Batavia, N. Y., after suffering a cere- 
bral hemorrhage. He was vice presi- 
dent of P. W. Minor & Sons, Batavia 
A native of In- 
terlaken, Switzerland, he came to Ba- 
tavia about 40 years ago and became 
associated with the shoe industry. He 
leaves his wife, Nellie; two sons, 
David P., and John T.; a daughter, 
Mrs. Helen Baumer; and two brothers, 
Henry H. and Halsey. 
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NOTHING LIKE IMPROVEMENT! 
New NOPCOLENES 


bring you improvement PLUS 


and the “Double Action” 


When Bongo and his brethren relayed a message 
fifty miles within minutes, by whamming log drums, 
they thought their ambidextrous performance spelled 
the “last word” in long range communication. But 
today’s two-way radio handles the distance in split 
seconds. A fine example of improved “double action” 
if ever there was one! 

And it’s much the same with Nopcolenes. We 
reckoned we had sound reasons for believing our 
initial “double action” Nopcolene* fatliquors provided 
the most important means ever devised for making 
good leather better—but when we put them to work, 
and checked closely, we discovered how to make 
them still more efficient. 

Today, our improved Nopcolenes are truly 
unique. Their sensational “double action” character- 
istic affords superb surface lubrication plus easily- 
controlled penetration. Indeed, they supply the fulling 


properties of soap/oil fatliquors while letting you 
enjoy the ease of handling of sulfated oils. 

Used singly or in combination, they enable you 
to obtain leather with any degree of surface feel, 
temper, hand, break and stretch desired. 

Remember, also, these improved Nopcolenes are 
virtually moisture-free and readily soluble—resulting 
in definite economies in freight, storage and handling. 

Don't fail to profit by the advantages these 
remarkable fatliquors offer. Send for full information, 
and working instructions, today. 


Free! This new book gives up-to-the- 
minute data about Nopco's improved 
Nopcolenes, and formulas for vari- 
ous leathers. Make sure you send 
for your copy now. 


Nopco Oils make good leather better 


NOPCO CHEMICAL COMPANY, Harrison, N. J. 


rater 
RESEARCH | 
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Branches: Boston e Chicago « Cedartown, Ga. « Richmond, Calif. 


gi d Trade Mark of Nopco Chemical Company 














for top efficiency! 


M.W. JENKINS SONS, INC. 


